70

i

VA

FEL

LEVER.._




NORTH POINT V/C

$ Giant

HERNDON CENTRE s ,
DULLES PARK S/C LOTTERarket k
—
ﬁ%%ﬂd Vs | LA{FITNESS

¢
. ELDEN PLAZA TRADER JOE'S
¢ _\‘\ f i ' 5
= g ! ; <
S 4 X
: ~ A Vi s
ELDEN STREET \ X S . I ey = : - Pl
MARKETPLACE HERNDON Sl Fiig i SPECTRUM AT RESTON
- IMART IR ATy e : . TOWN CENTER
LE Harris BARNES 5
SAFEWAY ) WIS LR ¥ Teeter & NOBLE
- VILLAGE The Container Store | - P\g. MART
v | commons y s > ETSH
~ 4 ] )" RTC WEST : RESTON TOWN CENTER
o d the % e
8 st P 24, % e 4 ; A [SOllme] : sweetgreen’ R R
OVATIO R Wy » WORLDGATE CENTER : ST D e ST
AW &5 N am @ lululemon BANANA REPUBLIC
NF AT e S\ amc ,\{T\ﬁgﬁﬁg/ﬂﬁ \ == s,fj ANTHROPOLOGIE 1!"’lw Tatte
il 7 ; 2\ ™ 2 7] warcer : IOOK WILLIAMS
- o Y E @ — == % Lasigl o/ ' AN SONOMA
. = e e (nelife &y
47 < 3 A 0H -t }% < FITNESS v %
Ky Q ) e FEP L = S : .
4 & /; : & 7 YA RTC NEXT o TS 2
2 £ . ,;ﬂ,,oe 92 +| (UNDER CONSTRUCTION) N =
[ : A8 } o A e
| WOODLAND PARK |-~ nl & A A :
) RESTON ROW
CRC|>.ISS"‘\IG | AL K &\ / (UNDER CONSTRUCTION) —~
arris @ _a) . ~ N =
$$ / *Teeter B gm i }/3 PLAZA X \ % . ’
; ; AMERICA |/ - ” e R (WD
l.l A . . » . < 3 s p ’ 2 ‘
. ' Wichaells
1 6,696 P 6 0 » YCVS
kN 147,68 $201,990 0 x i / ' ;
Y 243,398 $216,98 80 RESTON STATION
1.3M SF at Buildout Existing  feat
B Hotel Office: 365,000 SF Office with a ng
S - ¢ Office: 500,000 SF New 164,000 SF Google Lease \ ‘
2 " = e o 3 ; Residential: 900 units | Parking: 2,300 Commuter Parking ¥
. : X . - ‘ Retail: 100,000 SF Spaces and 10 Bay Bus Depot
: % =y
PROPER 3 i 4 e FOUNDING
O ; a)\ ! matchbox ecvs [E5. [t SOUTH LAKES S/C
3 e I ST e % EBBITT HOUSE
S g ble location a : o R : : = VIDA GWING SCON SAFEWAY(,
ersection of Elde eet and : ‘ : % PR == ;
~ : : HUNTER WOODS V/C e
aurel Wa : : FOX MILL S/C 4 e
s Kok . ( SAFEWAY €Y.
ab ed co-tena kY 4 Glant' : ;
d ag & se e % 3 CLUBPILATES
3 ace parking (4 000 V4




[

S
i3,
=
i




FIRST FLOOR SITE PLAN

BURGER BHAI

Threak PHO & Boba

Suite
165

1,495 SF

PAPA JOHNSs

Suite
140

2,000 SF

IBIZA

Suite
130/100

10,911 SF




SECOND FLOOR SITE PLAN

CHIROPRACTOR

(%)
R
&SF

JACKSONCLINICS(T)
physical therapy

Suite
210

3,199 SF

<o StateFarm®

Suite
275

2,000 SF 1,542 SF

. LOGICAL PARADIGM

Suite
245
2,225 SF

Kpressions

Music Academy

Suite
260

2,087 SF




HERNDON, VA

DEMOGRAPHIC PROFILE (2026)
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Please contact

Austin Hersh
240.482.3613
ahersh@hrretail.com
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A MEMBE!

CHAIN.INKS RETAIL ADVI

Lawrence Hoffman
240.482.3610
Ihoffman@hrretail.com marrup@hrretail.com

147,681

Population

38.0

Median Age

EDUCATION

v

10%

High School Diploma

v

36%

Bachelor's Degree

6,562

Total Businesses

171,705

Daytime
Population

Urban Chic (H4)
13,800 (24.1%) of households

Residents in this segment live in suburban areas with a notable
presence also in urban vicinities, mostly near the large, coastal
metropolitan areas in California, New York, Massachusetts, and
Washington. Predominantly composed of married couples raising
young children, though a notable portion are individuals living
alone. This segment has higher-than-average educational
attainment levels. Many are employed in the technology,
health-care, and education sectors, as well as a notable number who
are self-employed. Some have additional earnings from interest,
dividends, and rental properties. Household incomes generally are
in the upper tier, and many are significantly higher than the national
average. This segment also has higher overall net worth and
retirement savings. Housing affordability is still a significant
challenge for these neighborhoods, which are in areas known for
high housing costs. Most households own one or two vehicles.

® They typically have multiple credit cards that offer airline miles,
which they use for frequent domestic and international travel.

* Residents tend to use the internet to trade and monitor
investments, research financial and real estate matters, and
engage on professional networking platforms.

« Residents tend to exercise frequently, schedule regular

checkups, and eat fresh, organic foods. They enjoy fine dining

establishments, reading, listening to podcasts, and outdoor

activities such as hiking.

Morgan Arrup
240.616.6081

57,313

Households

(e

v

32%

Graduate/Professional
Degree

$200000+

$150000-199999

$100000-149999

$75000-99999

$50000-74999

$35000-49999

$25000-34999

350

$15000-24999

INCOME

Median Household Income

Per Capita Income

AVERAGE HH INCOME ($)

Food Srv & $0-14999
Drinking Places 0 4000 8000 12000 16000 20,000
Top Tier (L3) Modern Minds (D3)

9,487 (16.6%) of households

The concentration of these affluent neighborhoods is particularly
high in the suburbs of the largest metropolitan areas of New
England, the Mid-Atlantic, and the Pacific. This segment has the
highest net worth among all segments. Nearly half of household-
ers are between the ages of 45 and 64, and households are
primarily married couple families with adult children at home or
senior empty nesters. Of the families with school-age children in
the home, many send their children to private K-12 schools.
Approximately three-quarters of these residents hold undergrad-
uate or graduate degrees, and they typically hold positions as
executives, professionals, or business owners. A growing
number of the labor force in this segment works from home. The
housing stock is almost exclusively composed of single-family
homes that are equipped with a wide range of amenities.

» Essentials shopping commonly takes place at
brick-and-mortar convenience and discount stores, but
online ordering is necessary for hard-to-find baby
accessories and better prices on electronics.

® Purchases often center around clothing, food, and supplies
for young children, with occasional splurges on personal
care, shoes, watches, and fine jewelry. Residents tend to
carry a balance on multiple credit cards.

« Individuals make digital payments and use social media to

stay in touch with friends and family abroad

R Retail, Ir

7,927 (13.8%) of households

Modern Minds are primarily located just outside downtown sections
of large cities or in nearby suburbs. Residents are mostly in the 25 to
44 age range, and nearly half of individuals aged 25 and older hold
a bachelor's degree. The segment has grown due to recent
immigration, adding to the notable population of individuals born
outside the U.S. already living here. Key employment sectors include
health care, technology, retail, education, and manufacturing, and
household incomes are often in the upper tier. The segment is a mix
of homeowners and renters, residing in both single-family and
multifamily units. Homes are generally newer, and two-thirds of
owned homes are valued above $300,000. Households typically
own multiple vehicles. While many have the option to work from
home, most commute by car.

* Residents in this segment are practical, contributing to 401(k)
plans and securing jobs with life insurance policies and health
insurance. However, they will also splurge on clothing, travel, and
dining out, including fast food

* Individuals tend to explore new exercise and diet regimes and
often opt for active vacations.

¢ In their downtime, they enjoy physical and digital books,
audiobooks, podcasts, and trending TV shows.

* Social media is commonly used for sharing photos and videos,
professional networking, and following favorite brands, sports,
and hobbies.

3 Bethesda Metro Center,
Suite 620

Bethesda, MD 20814
301.656.3030

WWW.HRRETAIL.COM



