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PROPERTY HIGHLIGHTS i
4.37-acre (190,526 SF) parcel. : : e

Existing 43,153 SF building with : d | M\(/)"’_‘lL'l;%(E'\g}EgY
230 parking spaces. \ & 7 j
Dedicated pylon on N. Frederick B :
Avenue (Rt. 355) with over ' G R
27,000 AAWDT.

Strong visibility and accessibility,
with direct frontage on N.
Frederick Avenue (Rt. 355).

Available 5/1/2027.
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DEMOGRAPHIC

PROFILE
3 MILE RADIUS

T
164,309

POPULATION

B WG
$119,643 76,666 38.0 59,364
MEDIAN HH _INCbME EMPLOYEES MEDIAN AGE HOUSEHOLDS H R

IERT A 1. L
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INCOME

164,309 38.0 @ 59,364
GAITHERSBURG, MD opltn Median Age Households

DEMOGRAPHIC PROFILE (2026)
110 Odendhal Avenue

3 mile ring

Median Household Income

EDUCATION

Per Capita Income

(@™

D > D

16% 28% 24%

High School Diploma Bachelor's Degree Graduate/Professional AVERAGE HH INCOME ($)
Degree

DAMASCUS

Laytonsville Rd

$200000+
$150000-199999
$100000-149999
$75000-99999
$50000-74999
$35000-49999

$25000-34999

6,007 1 54,553 385 $15000-24999

Total Businesses Daytime Food Srv & $0-14999
Population Drinking Places 0 2000 4,000 6,000 8000 10,000 12,000 14,000

Diverse Horizons Uptown Lights Neighborhood Spirit

% g
6y
2
Rq, /

N Summit Ave.

7\ P 9,679 (16.3%) of households 9,360 (15.8%) of households 5,284 (8.9%) of households

GAITHERSBURG Members of these communities, many of whom were born outside the U.S., Located in both dense urban areas and suburbs of major metropolitan regions on Located in both dense urban areas and suburbs of major metropolitan

& - Eﬂf’““"“‘»e live in and around metropolitan areas with populations exceeding 2.5 (et S, s, ety €, e Viares, (N orey, arel Weskinsiam, regions on both U.S. coasts, particularly in California, New York, New

3 million, commonly located along interstate corridors and on the coasts D.C, these neighborhoods are characterized by a vibrant urban lifestyle. Jersey, and Washington, D.C., these neighborhoods are character-

5 Families tend to be large, and a sizable proportion of the population ized by a vibrant urban lifestyle. Households are a mix of married
g Households are a mix of married couples, singles, and families, some with older

5 consists of children, including adult children living at home. Nonfamily couples, singles, and families, some with older children, and often
S children, and often enriched by multigenerational or extended family members in

/ households, including individuals living alone, represent about a third of enriched by multigenerational or extended family members in the

N this segment. Residents often work in service and skilled occupations, and the household who were born outside the United States. Most adults have attended household who were born outside the United States. Most adults have

{270) household incomes are typically in the middle-tier. Parking constraints college or eamed a degree. Household incomes are primarily in the middle tier, attended college or earned a degree. Household incomes are

often limit households to one or two vehicles. There are low levels of often benefitting from two or more incomes. Employment is in an array of primarily in the middle tier, often benefitting from two or more

. housing  affordability and members reside in predominantly rental professional and service occupations, and some residents are self-employed. incomes. Employment is in an array of professional and service

neighborhoods of multiunit structures, many of which were built before iy el o ell emes ae wed The (eude e b o Hee & occupations, and some residents are self-employed. Approximately

O 1990. Commuters often use public transportation. single-family detached homes, townhomes, or multiunit structures, with most half of all homes are rented. The housing stock is a blend of

-
residences constructed before the 1990s and a significant portion before 1970. ivgjtoimatly cloieind (s, trmiencs, o miini e,
with most residences constructed before the 1990s and a significant

« Essentials shopping commonly takes place at brick-and-mortar Most commuters own a car, and daily commutes are typically 30 minutes or more. portion befare 1970 Most commutars swn » car, and daily commutes
ASPEN convenience and discount stores, but online ordering is necessary for are typically 30 minutes or more.
HILL hard-to-find baby accessories and better prices on electronics * These residents frequently dine out or order from food delivery services.
* Purchases often center around clothing, food, and supplies for young * Consumers tend to opt for organic products and dairy alternatives. They tend to « These residents frequently dine out or order from food
w27 children, with occasional splurges on personal care, shoes, watches, and fine travel both domestically and internationally. delivery services.
50 jewelry. Residents tend to carry a balance on multiple credit cards. * Individuals are tech-savvy and active on social media « Consumers tend to opt for organic products and dairy alternatives.
* Individuals make digital payments and use social media to stay in touch * Recycling is a routine practice. They tend to travel both domestically and internationally.
sau-\mo,ma/‘%,,ﬁ with friends and family abroad « Individuals are tech-savvy and active on social media

3 3 .

N State, % Recycling is a routine practice.
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contact 3 Bethesda Metro Center,
Bradley Buslik Geoffrey Mackler Suite 620

240.482.3609 240.482.3616 Bethesda, MD 20814
bbuslik@hrretail.com gmackler@nhrretail.com 301.656.3030
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