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BRADDOCK

WEST

ALEXANDRIA, VA

THE PROJECT:

Mixed-use development just minutes from
charming and historic 0ld Town Alexandria

Conveniently located across from the Braddock
Road Metro station (Blue/Yellow line)

Multiple retail and restaurant opportunities
with flexible demising options

TIMING:
= (12026 - Estimated Ground Breaking

= Q12028 - Estimated Delivery

\

|

400 million visitors and growing
4.6 percent year-over-yean

92 walking score

87 hike score
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OLD TOWN // ALEXANDRIA
DEVELOPMENT PIPELINE SUMMARY

units units

Res%ﬂa' 7,037 312 1,673

COMPLETE UNDER CONSTRUCTION APPROVED

square feet square feet square feet

EEJ 445K 12.7K 12K

COMPLETE UNDER CONSTRUCTION APPROVED

3.6M

square feet
COMPLETE

Residential: 180 units (175,000 SF)
BRADDOCK | piey: 9,340 sF

WEST | etait: 1500

Parking Spaces: 196 spaces

1. 1400 N Royal St
Hilco Redevelopment Partners
TBD

2. Platform Alexandria — Phase Il

1200-1230 N Henry St
Residential: 258 units
Retail: 10,000 SF

3. Platform Alexandria — Phase Ill 9. The Residences at Venue

Wythe & Madison St
Residential: 375 units
Retail: 2,000 SF

4. The Grayson
12001230 N Henry St
Residential: 94 units

9. The Muse
1201 N Royal St
Residential: 73 units

TideLock (Abingdon Yards)
1033-1111 N Fairfax St
Residential: 232 units
65 condo units
167 apt. units

Samuel Madden
Redevelopment
899 & 999 N Henry St
Residential: 207 units

425 Montgomery St
901 N Pitt St
Residential: 237 units

925 N Fairfax St
Residential: 160 units
119 condo units

41 townhomes

10. The Whitley
805—823 N Columhus St
Residential: 78 units

11. Holiday Inn Express
Redevelopment
802-808 N Washington St
Hotel: 50,000 SF

12. 801 N Fairfax St
Residential: 50 units

13. The Aidan
701 N Henry St
Residential: 94 condo units

14, Lineage Apartments
700 N Henry St
Residential: 52 units

15. The Alexan (‘Bus Barn’)
600 N Royal St
Residential: 286 units

16. The Braystone
1300-1310 King St
Residential: ~31-33 condo units

17. 812 King St

Galena Capital Partners
Residential: ~30 units
Retail: TBD

18. 116 S Henry St
Galena Capital Partners
Residential: ~16-22 units

19. 699 Prince St Hotel Project
Hotel: 130 keys

20. 101 Duke St Townhomes
Residential: 6 townhomes

21. The View
312 § Washington St
Residential: 10 units

22. The Heritage at 0ld Town
431 S Golumbus St

Residential: 750 units

(195 affordable)
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GODDARD SCHOOL

FOR EARLY CHILDHOOD DEVELOPMENT

1200+

independent shops
and restaurants

SHAD=

>{®)
HOUSE sToRE
' Planillouse

STEAKHOUSE

Hinoto

SUSHI BAR & GRILL

4

R((BRADDOCK ROAD
2;798/AWPY
(October, 2025)

LEN@

wood-fired pizza & tap

g sis

®  Toastique
et SWEEtGreen ATHLETA

ANTHROPOLOGIE
SEPHORA

A PACERS RUNNING
WARBY PARKE

KING STREET CORRIDOR

0.5 MILES SOUTH

GOURMET JOAST
& JUICEBAR

CAPTAIN GREGORY’S | [y
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AVAILABLE SIZE (SF)
Space A 1,320

Space B 1,777 (can be demised)
B 727
B2 1,080

Space A+ B 2,047-3,097

Space C 3,920 (can he demised)
H] 3,160
C2 760

Space D 1,477

I VENTED (GREASE EXHAUST)




PSYCHOGRAPHIC PROFILE

KEY FACTS

39.0

Median Age

60,714

Population

9,93

Households

EDUCATION

Vv’ V

47% 33%

Graduate/ Bachelor’s
Professional Degree Degree

33,217

Total Owner Occupied

14,626 15,309

Renter Occupied

Housing Units Housing Units Housing Units

4,794

Total
Businesses

TAPESTRY SEGMENTS
Laptops and Lattes 38.5%

11,500 households of households

These neighborhoods are located in and around the largest, most densely populated metropolises in the
country. Residents are young, and many live alone, with roommates, or as unmarried couples. One in three

individuals aged 25 and older holds a graduate degree. They work in management, husiness, and computer-
related fields in the technology, finance, health, and education sectors and earn uppenr-tier incomes. They may
also make money through investments, rental properties, or operating their own husinesses. Members of this
segment generally rent property in mid- to high-rise buildings, with a mix of new construction and renovated
units huilt before 1950. This is the most expensive market to rent or own housing relative to typical incomes.
Commutes are often long; this segment ranks the highest for remote working.

Metro Renters 23.8%
7,134 households of households

Located mainly in the centers of major metropolitan areas, these neighborhoods are composed of highly
educated young professionals in their 20s and 30s, many of whom were horn outside the U.S. Residents often
live alone, cohabitate with partners, or share space with roommates. The majority hold a bachelor's degree or
higher, and a significant portion are enrolled in college. They work in professional or management positions
with upper-tier incomes. Most homes are rented in buildings with 20 or more units, many of which have been
constructed since 2010. Working from home is common. These areas also experience significant daytime
population growth as hubs for workplaces, restaurants, and entertainment. Walking, ridesharing, or public
transportation are common for commuting.

Urban Chic 18.2%

9,462 households of households

Residents in this segment live in suburban areas with a notable presence in urban vicinities. Predominantly
composed of married couples, many are raising young children. They are highly educated and hold professional
positions in technology, health care, and education sectors, as well as a notable number who are self-employed.
Some have additional earnings from interest, dividends, and rental properties. Household incomes generally
fall within the upper tier, and many are significantly higher than the national average. They have substantial
net worth and retirement savings. About half of housing units are detached single-family homes, and there is
also a notable presence of attached single-family homes and apartment complexes. Most households own one
or two vehicles.

89,607 230

Daytime Food Service &
Population Drinking Places

Latitude: 38.813461284770916 Longitude: -77.0527807783636
Source: This infographic contains data provided by Esri, Esri and Data Axle.

INCOME

U

Blue Collar

INCOME

$202,344

AVERAGE HOUSEHOLD INCOME (8)

$200000+
$150000-139999
$100000-149999
$75000-99999
§50000-74999
$35000-49999
$26000-34999
$15000-24999
$0-14999

0 2,000 4,000 6,000 8,000 10,000
# OF HOUSEHOLDS

EMPLOYMENT

bhbhbbbbi gy

White Collar

4%
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-BETHESDA,MD
3 BethesdaiMetroCenter
. © Suite 620

Bethesda, MD 20814

Information herein has heen ohtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation ahout it. Independent confirmation of its accuracy and completeness is your responsibility, H&R Retail, Inc.






