
14,820 SF SUBLEASE SPACE AVAILABLE
6 S MARLYN AVENUE, ESSEX, MD 21221

L E A S E 
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Over 12,259 daytime 
population within 1 mile

Trade Area estimated to be 
over 90,528 people with an 
average household income 
of over $90,306
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S i t e  P l a n

GENERAL SALES AREA:
  1.  PLEASE PROVIDE PROPER A.D.A. CLEARANCES
       ON BOTH SIDES OF ALL DOORS
  2.  MIRROR ON REAR WALL
  3.  BEAUTY CORNICE
  4.  SALES AREA CORNICE  (FIXTURE MOUNTED)
  5.  PHOTO CORNICE (FIXTURE MTD UNLESS NOTED)
  6.  CARPET TILES & DESIGN LINKS FURNISHED AND
       INSTALLED BY WALGREENS (WHEN SHOWN)
  7.  MASTER-BILT REACH-IN REFRIGERATION:
       (PROVIDE 2" AIR SPACE BETWEEN COOLERS
       AND FREEZERS)
       OPEN FRONT, MEDIUM TEMP. COOLERS
       (ADD 2" AT EACH END, FOR END PANELS)
       A. __ MD-06: 6'-0"W X 42 7/8"D
       B. __ MD-08: 8'-0"W X 42 7/8"D
       MODEL TEL-ENDLESS REACH-IN FREEZERS
       (ADD 2" AT EACH END, FOR END PANELS)
       C. __ TEL-3-24: 74 1/4"W X 37 3/4"D X 80"H
       D. __ TAF-48HD: 52"W X 35 3/4"D
       E. __ SMB-580 WINE COOLER: 70"W X 32"D X 76.5"H
  8.  MASTER-BILT WALK-IN COOLER:  PROVIDE
           __ #1000R COOLMASTER DOORS
                26 3/4" X 73" EACH AND
            6  #100FR FREEZEMASTER DOORS
                26 3/8" X 73" EACH BY ANTHONY
       A. __ DOOR(S): FOR EACH DOOR PROVIDE
                (7) __'D BEV-O-FLOW GRAVITY
                SHELVES; UPPER (5) WITH SLIDES
                AND LOWER (2) WITH ROLLERS
                COMPLETE WITH UPRIGHTS
       B. __ DOOR(S): FOR EACH DOOR PROVIDE
                36"D B-O-F NYLA-LITE SHELVING SYSTEM
       C. __ DOOR(S): __'D ROLLER CONVEYOR
                AT FLOOR LEVEL
       D.  6  DOOR(S): FOR EACH DOOR PROVIDE
                 27"D ANTHONY SHELVES
       E. __ DOOR(S): FOR EACH DOOR PROVIDE
                (2) 27"D ANTHONY SHELVES AND (4)
                36"D MERCHANDISER SHELVES
       F. __ DOOR(S): __'D DOUBLE DECK
                ROLLER CONVEYOR
  9.  ICE CHEST BY VENDOR
10.  CART RAILS W/ DISPLAY SHELF & SLAT WALL ABOVE
11.  PROVIDE A 6"H BLACK VINYL BASE AT ALL
       CHECKOUTS
12.  ELECTRONIC ARTICLE SURVEILLANCE SYSTEM

PHARMACY DEPARTMENT:
13.  PATIENT SEATING AREA:  (4) SEATS
14.  PROVIDE ELECTRIC FOR FUTURE ROBOTICS
15.  COMPUTER TERMINAL
       15A: INTERCOM PLUS TERMINAL
       15C: TRAINING TERMINAL (IN TRAINING ROOM)
16.  RX SINK AND CABINET
17.  CRX CABINET
       CII SAFE
       A: (1) 2 DOOR SAFE
       B: (-) 1 DOOR SAFE
18.  RX REFRIGERATOR
19.  PROVIDE A CARPETED FLOOR WITH A RUBBER
       RUNNER.  RX UNDERCOUNTER INSERTS:
       #1 - RX 3 DRAWER VIAL INSERT
       #2 - RX 3 DRAWER FILE INSERT
       #3 - RX OPEN INSERT
       #4 - RX CONSULTATION COUNTER UNIT
       #5 - RX PRINTER INSERT
       #6 - RX 5 DRAWER FILE INSERT
       #7 - RX OPEN INSERT WITH CPU SHELF
       #8 - RX OPEN CABINET
       #9 - RX 10 DRAWER FILE CABINET

OFFICE:
20.  PROVIDE TILED FLOOR & VINYL WALLCOVERING
21.  UNDER COUNTER SHELF UNIT
22.  PRINTER
23.  LATERAL FILE
24.  OFFICE COMPUTERS
       24A:  P.O.S. TERMINAL
       24B:  AS400 TERMINAL
       24C:  OFFICE P.C.
25.  TILL LOCKER
26.  SAFE
27.  TV & VCR (IN TRAINING ROOM)

STOCKROOM:
28.  NEST-A-FLEX CONVEYOR
29.  GRAVITY CONVEYOR
30.  POWER ROLLER CONVEYOR
31.  SEE ARCHITECTURAL DRAWINGS FOR EXACT
        LOCATION & POSITIONING OF COMPACTORS
       31A: TRASH COMPACTOR
       31B: BALER
       31C: CARDBOARD COMPACTOR

EMPLOYEE ROOM:
32.  EMPLOYEE LOCKERS: (1) 48"W COAT LOCKER W/
       PERFORATED DOORS, (6) 6 TIER BOX LOCKERS &
       (2) ADA LOCKERS W/ SAFETY VIEW DOORS
33.  7'-0"W X 2'-2"D EMPLOYEE COUNTER W/ (2) CABINETS
34.  EMPLOYEE ROOM REFRIGERATOR
       (PROVIDE 32" CLEARANCE WHEN NEXT TO COUNTER)
35.  EMPLOYEE ROOM SINK (IN COUNTER)
36.  4'-0" MIRROR CENTERED ON WALL ABOVE COUNTER

MISCELLANEOUS:
37.  "E" - ELECTRICAL OUTLET FOR FUTURE USE
38.  VENDOR RACKS:  REMOVE BASE DECK & SHOES;
                                     (END PANEL TO REMAIN)
39.  PROVIDE OPENING FOR ONE-WAY GLASS
       (SEE INTERIOR ELEVATION FOR LOCATION)
40.  NEWSPAPER RACK BY VENDOR
41. PICTURE CARE PLUS TERMINAL
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GENERAL NOTES
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PHR FURNITURE LEGEND
A1.1 GUEST CHAIR - NEW 0

A1.1 GUEST CHAIR - EXISTING 4

A1.2 BARIATRIC GUEST CHAIR-NEW 1

A1.3 GUEST CHAIR WITH CASTERS-NEW 1

D2 MEDICAL STOOL-NEW 1

Z.1 MOBILE STORAGE CART-NEW 1

 REMODEL & HATCH LEGEND

EXISTING NEW

RESET

SUMMARY OF CHANGES
LINEAL FOOTAGE

EXISTING PROPOSED CHANGE

TOTAL LINEAL FOOTAGE
(NOT INCLUDING LIQUOR STORE)

1,350 ln ft 1,350 ln ft 0%

SHELVING 1,201 ln ft 1,201 ln ft 0%

GREETING CARDS 116 ln ft 116 ln ft 0%

SEASONAL 0 ln ft 0 ln ft ##

COOLERS 20 ln ft 20 ln ft 0%

FREEZERS 13 ln ft 13 ln ft 0%

LOOK BOUTIQUE 0 ln ft 0 ln ft ##

UP-MARKET 0 ln ft 0 ln ft ####
TOTAL LIQUOR STORE
LINEAL FOOTAGE 0 ln ft 0 ln ft ####

LIQUOR STORE SHELVING 0 ln ft 0 ln ft ##

LIQUOR STORE COOLERS 0 ln ft 0 ln ft ##
LIQUOR STORE
FREEZERS 0 ln ft 0 ln ft ####

STOCK ROOM SHELVING 0 cu ft 0 cu ft ####
PHARMACY LINEAL
FOOTAGE 86 ln ft 84 ln ft -2.3%

STOCK ROOM OPTIMIZER 0.00%

PROMO FOOTAGE
EXISTING PROPOSED CHANGE

END STAND QTY 32 32 0 qty

SIDE PANEL QTY 52 52 0 qty

TABLE QTY 14 14 0 qty

QUEUEING 19 19 0 ln ft

BEAUTY 36 36 0 ln ft

SQUARE FOOTAGE
EXISTING PROPOSED CHANGE

BUILDING SQ. FT. 14,820 sq ft 14,820 sq ft 0%

STOCK SQ. FT. 1,186 sq ft 1,186 sq ft 0%

RX INTERIOR SQ. FT. 723 sq ft 723 sq ft 0%

HEALTHCARE SQ. FT. 927 sq ft 1,088 sq ft 17.4%

DAILY LIVING SQ. FT. 10,505 sq ft 10,505 sq ft 0%

DAILY LIVING

BUSINESS OWNER APPROVAL DATE

BRANDING

PHARMACY SERVICES

STORE OPERATIONS

STORE PLANNING

F. LASTNAME XX/XX/XX

F. LASTNAME

F. LASTNAME

F. LASTNAME

F. LASTNAME

XX/XX/XX

XX/XX/XX

XX/XX/XX

XX/XX/XX

FIXTURE COLOR LEGEND

WT WHITE

PT PUTTY

AB ARCHITECTURAL BRONZE

TP TAUPE

GM GUNMETAL GREY

SR SILVER

*DOES NOT INCLUDE STANDARDS, WOOD GROUNDS
OR FINISHED END PANELS

FIXTURE LEGEND
  G                  1919     36      66 *    WT
GONDOLA        D.       W.      H.     COLOR
(EA. SIDE)

 WS               19         36       84 *     WT
WALL             D.         W.       H.      COLOR
SHLVG

 GE                19         47       66 *    WT
GONDOLA      D.        W.       H.      COLOR
END

ALL OTHER FIXTURES
ARE TYPICALLY
CALLED OUT DEPTH
BY WIDTH.

EXAMPLE:
  DT              30      48
DISPLAY      D.      W.
TABLE

PROJECT DATA
TYPETYPE

NEW LOCATION

PHOTONEW LOCATION
EXIST'G BLDG

REMODEL

HIGH SECURITY

SQUARE FOOT AREA SUMMARY
PHARMACY

MARKET

LIQUOR

24 HOUR

12397

900

884

204

435

0

0

0

0

0

14820

DEPARTMENT SALES STOCK SERVICE TOTAL
EXIST'G

TOTAL
NEW

GEN
SALES

NEW

EXIST'G

MARKET
EXIST'G

NEW

RX
EXIST'G

NEW

RX
WAIT'G EXIST'G

NEW

WINE +
BEER

EXIST'G

NEW
 PHOTO

EXIST'G

NEW

BSMT
EXIST'G

NEW

2ND
FLOOR EXIST'G

NEW

TOTAL NEW

TOTAL EXST'G

CLINIC
EXIST'G

NEW

HHC
EXIST'G

NEW

TOTAL AREA:  FIRST FLOOR

TOTAL AREA:  OTHER LEVELS

GROSS AREA INCLUDING ALL
DEPARTMENTS & ALL LEVELS:

SQ.FT.

SQ.FT.

SQ.FT.

14,820

0

14,820

6 S MARLYN
AVE
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A
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V

E
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2025 and 2030 Esri Forecasts. Converted Census 2010 data into 2020 geography
Lat/Lon: 39.31156/- 76.46576

D e m o g r a p h i c  &  P s yc h o g r a p h i c  P r o f i l e

AVERAGE HH INCOME ($)

# OF HOUSEHOLDS

INCOME

$71,077
Median Household Income

$36,037
Per Capita Income5 mile ring

DEMOGRAPHIC PROFILE (2025)
6 S Marlyn Avenue

BUSINESS

7,548
Total Businesses

210,197 
Daytime

Population

545
Food Srv &

Drinking Places

ESSEX, MD

TAPESTRY SEGMENTS

EDUCATION

33%
High School Diploma

15%
Bachelor's Degree

9%
Graduate/Professional

Degree

KEY FACTS

240,899
Population

38.9
Median Age

94,169
Households

$92,010

0 3,000 6,000 9,000 12,000 15,000

AVERAGE HH INCOME ($)

# OF HOUSEHOLDS

0 3,000 6,000 9,000 12,000 15,000

$92,129

Kids and Kin
11.6K  (12.4%) of households

Dreambelt
9,789 (10.4%) of households

Neighborhoods in this segment are largely found in and around metropolitan 

areas with populations exceeding half a million. Householders are generally 

under the age of 54 and may have adult children living with parents at home. 

The majority of the population aged 25 and above have a high school 

diploma, an associate degree, or some college education. Jobs are often in 

the health care, retail, food, manufacturing, and transportation sectors; there 

is a high level of female labor force participation. Residents live in older 

homes, usually as renters, with a notable presence of town homes and smaller 

low-rise rental buildings. On average, homes are modestly priced and 

affordable for most households. Suburban residents rely on vehicles to get to 

work, while those in and near cities use public transportation.

• Residents often shop for clothing, groceries, and footwear at nearby 

discount stores. They tend to use online banking and digital payment 

services over cash.

• Spending centers around baby and children's products. Individuals also 

purchase TVs, video gaming equipment, and jewelry. Residents often carry a 

credit card balance.

• Residents frequently use social media to stay in touch with friends and 

family and to follow celebrities, TV shows, and athletes.and  choose to 

vacation within the US.

These suburban neighborhoods are predominantly located in the West, often 

outside the principal cities of major metropolitan areas. About half of the population 

is between 35 and 74, and most households consist of married or cohabiting 

couples. Most households earn middle-tier incomes, and labor force participation is 

high. This segment has a high concentration of employment in public administra-

tion, construction, health care, and retail trade sectors. Neighborhoods consist 

mainly of single-family homes built between 1950 and 1990, offering ample parking 

space, often for three or more vehicles. A significant portion of the population 

commutes alone by car. Rental rates and home prices are substantial, with more 

than half of the properties for purchase valued between $300,000 and $500,000.

• Residents typically shop at warehouse clubs, and they tend to exhibit brand 

loyalty.

• They often spend money on their pets and tools for gardening. Residents take 

active roles in planing their financial future.

• Residents tend to listen to the radio, use streaming services, and watch cable TV 

shows.

• Recycling is a routine practice. Regular exercise and medical checkups are 

integral to their routine.

Moderate Metros
7,790 (8.3%) of households

These neighborhoods are young, growing, and usually located in 
suburbs and the peripheries of metropolitan areas with relatively 
dense populations of at least half a million. Single-person households 
make up about one-third of total households, followed by married, 
cohabiting, or single persons with children. There is an above-average 
presence of preschool-age children. Many have attended some 
college, and individuals often work in health care, retail, office/admin-
istration, or sales. Household incomes generally fall within the middle 
tier. The typical home for this segment is a moderately priced 
($200-500K) single-family residence built before the 90s; about half 
are rented and half are owned. Commute times are generally low and 
driven alone.

• These residents tend to shop online instead of in person. Credit 

unions are often used for financial services and products.

• Clothing, groceries, and electronics are typical purchases. Residents 

look for deals at discount stores and focus on essential items.

• Radio and online music services are common sources of entertain-

ment.

• Residents tend to vote in local, state, and national elections. Recycling 

is a routine practice.

C2 K5 C6

1 MILE 3 MILE 5 MILE

POPULATION
2010 Total Population 14,052 87,850 226,351

2020 Total Population 14,399 90,883 240,259

2025 Total Population 14,300 90,705 240,340

2030 Total Population 14,110 90,448 241,211

2025-2030 Annual Rate -0.11% -0.02% -0.03%

Median Age 42.8 38.8 38.9

HOUSEHOLDS
2010 Households 5,650 34,067 88,567

2020 Households 5,751 35,038 92,817

2025 Households 5,710 35,252 94,169

2030 Households 5,707 35,430 94,903

2025 Average Household Size 2.45 2.55 2.54

INCOME
2025 Average Household 
Income

$87,498 $90,306 $92,129

2025 Median Household 
Income

$69,415 $70,781 $71,077

2025 Per Capita Income $34,949 $39,174 $40,212

2025 POPULATION BY RACE/ETHNICITY
White Alone 63.6% 47.5% 46.7%

Black Alone 16.5% 32.4% 32.6%

American Indian/Alaskan Native 
Alone

0.8% 0.8% 0.8%

Asian Alone 3.3% 3.9% 3.8%

Pacific Islander Alone 0.0% 0.0% 0.0%

Other Race 6.8% 7.4% 8.2%

Two or More Races 9.0% 8.0% 7.8%

Hispanic Origin (Any Race) 10.7% 11.4% 12.7%

2025 POPULATION 25+ BY EDUCATIONAL
ATTAINMENT
Total 10,497 62,859 167,310

  Less than 9th Grade 7.8% 5.4% 5.3%

  9th - 12th Grade, No Diploma 7.3% 6.9% 7.2%

  High School Graduate 40.9% 35.0% 32.7%

  GED/Alternative Credential 7.0% 5.0% 5.3%

  Some College, No Degree 15.7% 16.8% 17.6%

  Associate Degree 6.6% 9.1% 8.7%

  Bachelor's Degree 10.4% 13.8% 14.7%

  Graduate/Professional Degree 4.2% 8.0% 8.7%

BUSINESS
Total Business 527 3,099 7,548

Total Employees 4,724 35,672 90,884

Employee/Residential 
Population Ratio

0.333:1 0.394:1 0.377:1

5
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Information herein has been obtained from sources believed to be reliable.  While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it.  Independent confirmation of its accuracy and completeness is your responsibility, H&R Retail, Inc.

6 S MARLYN AVENUE SUBLEASE
For retail leasing information, please contact:

Geoffrey Mackler
240.482.3616

gmakler@hrretail.com

n  BALTIMORE, MD
2 Hamill Road, Suite 348W

Baltimore, MD 21210
Telephone: 410.308.0800

Alex Shiel
240.482.3601

ashiel@hrretail.com

n  WASHINGTON, DC
3 Bethesda Metro Center, Suite 620

Bethesda, MD 20814
Telephone: 301.656.3030


