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44,35451,368 19,286
DAYTIME POPULATIONPOPULATION

3 MILE (2024)

$177,271
AVERAGE HH INCOME RESIDENTIAL UNITS

B O W I E  T O W N  C E N T E R  S T R I P

T H E  N E I G H B O R H O O D

P R O P E R T Y  H I G H L I G H T S

• 	 A n c h o r e d  b y  S a f e w a y  a n d  s h a d o w - a n c h o r e d  b y  B o w i e  To w n  C e n t e r 
w i t h  a n c h o r s  i n c l u d i n g  M a c y ’s ,  L A  F i t n e s s ,  B a r n e s  &  N o b e l ,  a n d 
B e s t  B u y.

• 	 E x c e p t i o n a l  r e t a i l e r  m i x  s u c h  a s  F i r s t  Wa t c h  C a f e ,  Pa n d a  E x p r e s s , 
W i n g s t o p ,  a n d  C r u m b l  C o o k i e s .

• 	 N e a r b y  r e t a i l e r s  i n c l u d e  C h i p o t l e ,  Pa n e r a ,  S t a r b u c k s ,  Po t b e l l y ,  F i v e 
G u y s ,  a n d   Fo o t  L o c k e r.

• 	 A v e r a g e  h o u s e h o l d  i n c o m e  o f  o v e r  $ 1 7 0 , 0 0 0  w i t h i n  t h r e e  m i l e s .

• 	 L o c a t e d  w i t h i n  c l o s e  p r o x i m i t y  t o  R o u t e  5 0  ( 1 1 5 , 7 7 5  A A W DT ) 		
a n d  R o u t e  3 0 1  ( 5 9 , 9 1 0  A A W DT ) .
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RETAIL SITE PLAN



2024 and 2029 Esri Forecasts. Converted Census 2000 data into 2010 geography
Lat/Lon: 38.94414/-76.73540

AVERAGE HH INCOME ($)

# OF HOUSEHOLDS

0 2,000 4,000 6,000 8,000 10,000 12,000

INCOME

$148,300
Median Household Income

$65,655
Per Capita Income5 mile ring

DEMOGRAPHIC PROFILE (2024)
Bowie TC Strip

BUSINESS

4,506
Total Businesses

96,612
Daytime

Population

186
Food Srv &

Drinking Places

BOWIE, MD

Tapestry segments

EDUCATION

16%
High School Diploma

27%
Bachelor's Degree

28%
Graduate/Professional

Degree

KEY FACTS

113,151
Population

42.8
Median Age

39,816
Households

$187,208

2

295

4

32

3

301

50

Savvy Suburbanites
9,231 (23.2%) of households

Savvy Suburbanites residents are well educated, well read, 
and well capitalized. Families include empty nesters and 
empty nester wannabes, who still have adult children at 
home. Located in older neighborhoods outside the urban 
core, their suburban lifestyle includes home remodeling 
and gardening plus the active pursuit of sports and 
exercise. They enjoy good food and wine, plus the 
amenities of the city’s cultural events.

• Well-connected consumers that appreciate technology 
and make liberal use of it for everything from shopping 
and banking to staying current and communicating.
• Informed shoppers that do their research prior to 
purchasing and focus on quality.

Pleasantville
8,304 (20.9%) of households

2B

Prosperous domesticity best describes the settled denizens 
of Pleasantville. Situated principally in older housing in 
suburban areas in the Northeast (especially in New York 
and New Jersey) and secondarily in the West (especially in 
California), these slightly older couples move less than any 
other market. Many couples have already transitioned to 
empty nesters; many are still home to adult children. 
Families own older, single-family homes and maintain their 
standard of living with dual incomes. These consumers 
have higher incomes and home values and much higher net 
worth. Older homes require upkeep; home improvement 
and remodeling projects are a priority—preferably done by 
contractors. Residents spend their spare time participating 
in a variety of sports or watching movies. They shop online 
and in a variety of stores, from upscale to discount, and use 
the Internet largely for financial purposes.

• Not cost-conscious, these consumers willing to spend 
more for quality and brands they like.
• Prefer fashion that is classic and timeless as opposed 
to trendy.

Enterprising Professionals

8,199 (20.6%) of households

Enterprising Professionals residents are well educated and 
climbing the ladder in STEM (science, technology, 
engineering, and mathematics) occupations. They change 
jobs often and therefore choose to live in condos, town 
homes, or apartments; many still rent their homes. The market 
is fast-growing, located in lower density neighborhoods of 
large metro areas. Enterprising Professionals residents are 
diverse, with Asians making up over one-fi fth of the 
population. This young market makes over one and a half 
times more income than the US median, supplementing 
their income with high-risk investments. At home, they 
enjoy the Internet and TV on high-speed connections with 
premier channels and services.

• Enjoy talking about and giving advice on technology.
• Half have smartphones and use them for news,
accessing search engines, and maps.
• Work long hours in front of a computer.
• Strive to stay youthful and healthy, eat organic and 
natural foods, run and do yoga.
• Buy name brands and trendy clothes online.

1D 2D

1 MILE 3 MILES 5 MILES

POPULATION

2000 Total Population 10,847 41,373 87,291

2010 Total Population 11,465 45,520 101,506

2024 Total Population 12,254 51,368 113,151

2029 Total Population 11,976 51,367 114,389

  2024-2029 Annual Rate -0.46% 0.00% 0.22%

Median Age 41.9 41.8 42.8

HOUSEHOLDS

2000 Households 4,371 15,043 30,521

2010 Households 4,753 16,584 36,186

2024 Households 5,124 18,697 39,816

  2024 Average Household Size 2.33 2.71 2.80

INCOME

Average Household Income $134,735 $177,271 $187,208

Median Household Income $106,999 $137,939 $148,300

Per Capita Income $56,148 $64,522 $65,655

2024 POPULATION BY RACE/ETHNICITY

White Alone 18.4% 24.7% 24.5%

Black Alone 65.3% 57.4% 58.9%

American Indian Alone 0.2% 0.4% 0.4%

Asian Alone 4.7% 4.9% 4.4%

Pacific Islander Alone 0.0% 0.0% 0.0%

Some Other Race Alone 3.9% 4.6% 4.4%

Two or More Races 7.4% 8.0% 7.4%

  Hispanic Origin 8.0% 9.0% 8.4%

2024 POPULATION 25+ BY EDUCATIONAL ATTAINMENT

Total 9,054 36,650 80,677

  Less than 9th Grade 2.4% 1.5% 1.4%

  9th - 12th Grade, No Diploma 2.5% 2.6% 2.3%

  High School Graduate 18.0% 17.8% 16.4%

  GED/Alternative Credential 2.7% 2.3% 2.2%

  Some College, No Degree 15.2% 14.3% 15.0%

  Associate Degree 5.4% 7.6% 7.5%

  Bachelor's Degree 29.6% 26.6% 27.3%

  Graduate/Professional Degree 24.2% 27.2% 27.9%

BUSINESS

Total Business 605 2,128 4,506

Total Employees 6,783 19,150 38,874

Employment/Residential Population Ratio 0.550:1 0.370:1 0.340:1
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F O R  R E T A I L  I N Q U I R I E S  P L E A S E  C O N T A C T :

G E O F F R E Y  M A C K L E R
D :  2 4 0 . 4 8 2 . 3 6 1 6
G M A C K L E R @ H R R E TA I L . C O M

A U S T I N  H E R S H
D :  2 4 0 . 4 8 2 . 3 6 1 3
A H E R S H @ H R R E TA I L . C O M

Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. Independent confirmation of its accuracy and completeness is your responsibility, H&R Retail, Inc.

WASHINGTON, DC
3 Bethesda Metro Center | Suite 620

Bethesda, MD 20814

Telephone 301.656.3030

BALTIMORE, MD
2 Hamill Road | Suite 348W

Baltimore, MD 21210

Telephone 410.308.0800

www.hrretail.com
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