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PROPOSED NEW MULTI-TENANT BUILDING 
2,000 - 7,575 SF AVAILABLE
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National Museum of Intelligence
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Hotel: 570 rooms
Office: 4M SF
Residential: 1,400 units
Retail: 500,000 SF
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PROPERTY HIGHLIGHTS

	� New multi-tenant development fronting Route 7 (126,000 
AAWDT) and Riverside Parkway with great visibility

	� Located within shopping center anchored by Method 
Health Club and Sheetz

	� Signalized access from Riverside Parkway

	� 5-minute drive to Ashbrook Business Park and Ashbrook 
Commons, anchored by Lidl and Harris Teeter 

	� 7-minute drive to One Loudoun
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Available

7,575 SF
NEW MULTI-TENANT

BUILDING AVAILABLE

100 FEET0



2 Hamill Road,  
Suite 348W

Baltimore, MD 21210 
410.308.0800

3 Bethesda Metro Center,
 Suite 620

Bethesda, MD 20814
301.656.3030

Bryan Davis
240.482.3612
Bdavis@hrretail.com

Please contact
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AVERAGE HH INCOME ($)

# OF HOUSEHOLDS

0 4,000 8,000 12,000 16,000 20,000 24,000

INCOME

$171,209
Median Household Income

$75,447
Per Capita Income5 Mile Ring

DEMOGRAPHIC PROFILE (2026)
Riverside Square

BUSINESS

Total Businesses

172,1586,232
Daytime

Population

444
Food Srv &

Drinking Places

ASHBURN, VA
EDUCATION

10%
High School Diploma

38%
Bachelor's Degree

29%
Graduate/Professional

Degree

KEY FACTS

167,798
Population

38.8
Median Age

59,560
Households

$212,609

TAPESTRY SEGMENTS

Professional Pride
24.1K (40.4%) of households

While these smart-home integrated neighborhoods can be 
found nationwide, they are most prevalent in the suburbs 
and exurbs of major metropolitan areas in the South and 
West. More than three-quarters of all residents are married, 
and many households have multiple children enrolled in 
K-12 schools. More than half of residents hold bachelor's or 
graduate degrees, and they tend to be employed in 
technology, engineering, and management roles—many 
earning some of the highest salaries in the nation. Many 
households have two earners contributing to the 
household income, which tends to be in the upper tier. The 
housing stock is predominantly newly constructed, 
owner-occupied single-family homes equipped with luxury 
appliances. 

• Residents tend to shop at large retail establishments. 
They often buy organic and frequent fast-casual 
restaurants.

• Home improvement projects are common, and 
homeowners often seek professional assistance for lawn 
landscaping.

Urban Chic
8,171 (13.7%) of households

Residents in this segment live in suburban areas with a 
notable presence also in urban vicinities, mostly near the 
large, coastal metropolitan areas in California, New York, 
Massachusetts, and Washington. Predominantly 
composed of married couples raising young children, 
though a notable portion are individuals living alone. This 
segment has higher-than-average educational attainment 
levels. Many are employed in the technology, health-care, 
and education sectors, as well as a notable number who are 
self-employed. Some have additional earnings from 
interest, dividends, and rental properties. Household 
incomes generally are in the upper tier, and many are 
significantly higher than the national average. This 
segment also has higher overall net worth and retirement 
savings. 

• They typically have multiple credit cards that offer airline 
miles, which they use for frequent domestic and 
international travel.

• They tend to invest in various assets, including valuable 
homes and 401(k) retirement plans.

Modern Minds
8,092 (13.6%) of households

This fast-growing segment is primarily located just outside 
downtown sections of large cities or in nearby suburbs. 
Residents are mostly in the 25 to 44 age range, and nearly 
half of individuals aged 25 and older hold a bachelor’s 
degree. The segment has grown due to recent immigra-
tion, adding to the notable population of individuals born 
outside the U.S. already living here. Key employment 
sectors include health care, technology, retail, education, 
and manufacturing, and household incomes are often in 
the upper tier. The segment is a mix of homeowners and 
renters, residing in both single-family and multifamily units. 
Homes are generally newer, and two-thirds of owned 
homes are valued above $300,000. Households typically 
own multiple vehicles. 

• Individuals tend to explore new exercise and diet 
regimes and often opt for active vacations.

• In their downtime, they enjoy physical and digital books, 
audiobooks, podcasts, and trending TV shows.

All renderings are AI generated and for illustrative purposes only. Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, 
warranty or representation about it. Independent confirmation of  its accuracy and completeness is your responsibility, H&R Retail, Inc.
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