CHARLOTTE HALL STATION

908 CHARLOTTE HALL ROAD CHARLOTTE HALL, MD
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PROPERTY HIGHLIGHTS

B Charlotte Hall Station is located along Three Notch Road
(MD Route 5) with over 40,000 cars per day
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Over $120,000 average household income within a drive
time of 15 minutes
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Pad site with drive-thru available

Shop spaces adjacent to brand new Weis available
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CHARLOTTE HALL, MD

DEMOGRAPHIC PROFILE (2025)
Charlotte Hall Station
Drive time of 15 minutes
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Please Contact

Bryan Davis
240.482.3612
bdavis@hrretail.com
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A MEMBER OF CHAINLINKS RETAIL AD

Ray Schupp
240.482.3611
rschupp@hrretail.com marrup@hrretail.com

28,969

Population

41.8

Median Age

EDUCATION

v

30%

High School Diploma

v

18%

Bachelor's Degree

760

Total Businesses

22,322

Daytime
Population

Savvy Suburbanites
4,204 (43.8%) of households

Savvy Suburbanites residents are well educated, well read,
and well capitalized. Families include empty nesters and
empty nester wannabes, who still have adult children at
home. Located in older neighborhoods outside the urban
core, their suburban lifestyle includes home remodeling and
gardening plus the active pursuit of sports and exercise.
They enjoy good food and wine, plus the amenities of the
city’s cultural events.

* Well-connected consumers that appreciate technology
and make liberal use of it for everything from shopping and
banking to staying current and communicating.

* Informed shoppers that do their research prior to
purchasing and focus on quality.

* Residents tend to engage with their communities through

fundraising and local politics. Vacation destinations often
include beaches and national parks.

443.886.4575

Morgan Arrup

2,604

Households

(Mubt

>

12%

Graduate/Professional
Degree

$200000+
$150000-199999
$100000-149999
$75000-99999
$50000-74999
$35000-49999
$25000-34999

42

Food Srv &
Drinking Places

$15000-24999

$0-14999

Flourishing Families
2,880 (30.0%) of households

Members of these communities reside mostly in lower-den-
sity, rapidly growing suburbs in the South and Midwest.
Most householders are between the ages of 35 and 64, and
households are mainly comprised of large families with
children. Marriage rates are high. Members of this segment
are often employed in professional roles and earn middle-ti-
er incomes. Many are self-employed, and some households
support their earnings with interest, dividends, or rental
properties. Available housing is predominantly composed
of single-family units built in the 1990s and 2000s, with
home values and rents that mirror national averages. The
rate of new development is notably higher here than in most
other regions. Many households have multiple vehicles, and
long commutes are common.

 They often play board games and read books.

* Residents tend to travel domestically.

INCOME

Median Household Income

Per Capita Income

AVERAGE HH INCOME ($)

400 800 1,200 1,600 2,000

Dreambelt
1,578 (16.4%) of households

These suburban neighborhoods are predominantly located in the
West, often outside the principal cities of major metropolitan
areas. About half of the population is between 35 and 74, and most
households consist of married or cohabiting couples. Most
households earn middle-tier incomes, and labor force
participation is high. This segment has a high concentration of
employment in public administration, construction, health care,
and retail trade sectors. Neighborhoods consist mainly of
single-family homes built between 1950 and 1990, offering ample
parking space, often for three or more vehicles. A significant
portion of the population commutes alone by car. Rental rates and
home prices are substantial, with more than half of the properties
for purchase valued between $300,000 and $500,000.

* Residents typically shop at warehouse clubs, and they tend to
exhibit brand loyalty.

* They often spend money on their pets and tools for gardening.
Residents take active roles in planing their financial future.

3 Bethesda Metro Center,
Suite 620

Bethesda, Maryland 20814
301.656.3030



