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1289  WINCHESTER AVENUE
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17,000 SF Space Available
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PROPERTY HIGHLIGHTS
 � Located in the main retail node of 

Martinsburg, WV.

 � Regional accessibility due to close 
proximity to I-81.

 � Great visibility to Route 45 (17,401 AADT).
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3 Bethesda Metro Center,
Suite 620

Bethesda, MD 20814
301.656.3030

Lawrence Hoffman
D: 240.482.361
C: 301.502.8108
lhoffman@hrretail.com

Bryan Davis
D: 240.482.3612
C: 202.438.7951
bdavis@hrretail.com

Please Contact
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Middleburg Front Porches Workday Drive
8,115 (34.4%) of households 3,346 (14.2%) of households 2,295 (9.7%) of households

Middleburg neighborhoods transformed from the easy
pace of country living to semirural subdivisions in the last
decade, when the housing boom reached out. Residents
are conservative, family-oriented consumers. Still more
country than rock and roll, they are thrifty but willing to
carry some debt and are already investing in their futures.
They rely on their smartphones and mobile devices to stay
in touch and pride themselves on their expertise. They
prefer to buy American and travel in the US. This market
is younger but growing in size and assets.

• Prefer to buy American and for a good price.
• Comfortable with the latest in technology, for conve-
nience (online banking or saving money on landlines) and 
entertainment.

Front Porches blends household types, with more young
families with children or single households than average.
This group is also more diverse than the US. Half of household-
ers are renters, and many of the homes are older town
homes or duplexes. Friends and family are central to Front
Porches residents and help to infl uence household buying
decisions. Residents enjoy their automobiles and like cars
that are fun to drive. Income and net worth are well below
the US average, and many families have taken out loans to
make ends meet.

• Price is more important than brand names or style to these 
consumers.
• With limited incomes, these are not adventurous shoppers.
• They would rather cook a meal at home than dine out.

Workday Drive is an affluent, family-oriented market
with a country flavor. Residents are partial to new housing 
away from the bustle of the city but close enough to 
commute to professional job centers. Life in this suburban 
wilderness offsets the hectic pace of two working parents 
with growing children. They favor time-saving devices,
like banking online or housekeeping services, and
family-oriented pursuits.

• Connected, with a host of wireless devices—anything that 
enables convenience, like banking, paying bills, or even 
shopping online.
• Well insured and invested in a range of funds, from savings 
accounts or bonds to stocks.
• Carry a higher level of debt, including first and second 
mortgages and auto loans.

TAPESTRY SEGMENTS

Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. Independent confirmation of  its accuracy and completeness is your responsibility. H&R Retail, Inc.


