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H&R Retail is proud to present Harundale Plaza, a Lidl
anchored regional shopping destination located in
Glen Burnie, Maryland.
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Total Daytime Average HH Total Bachelor’s/Grad/
Population Population Income Businesses Prof Degree

B 217,619 square foot shopping center
B 1,224 parking spaces +27 handicapped
®  Large pylon sign available i 95,521 99,093 $1 1 6,943 3,478 29.5%

Excellent visibility from Ritchie Hwy with 19,111 AAWDT

Multiple means of ingress and egress, 3 of which are at 5 Miles 1 99,063 1 99,509 $1 34,71 3 6,895 34.8%

signalized intersections
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TENANTS SIZE (SF) - :: >
1A | savers 27977 SF HIIEE B RRRRARSSUARRRRRRAGS SR 3
1B | Advance Auto Parts 28,412 SF ] = (7))
2 | Games and Stuff 25,000 SF MISSION BBY pu” E—H—H—H—\H H—|—|—|—|—|—|—|—|—|—|~ - PTGTYa S N E u
3 Mission BBQ Office 6,974 SF 1 STEAKHOUSE®
4 | Law Offices of Griffin & Griffin 1,197 SF g.H.HH.\.H +_|_|_|_|_|_|_|_|_|_H = - E
5 | Rent-A-Center 3,882 SF Zn LEEEEEEEETEETT - T
6 Livng FitClup 5,165 5% womseesurr (S g L E S (1 - = —ERE
7_| Piazza ltalia 3315 SF ' RN RN R R RN it ava. = ll = =
8 Oasis Dental 2,044 SF ) | E
9 | Tommy Nails 1,261 SF +|-|-|-|-|_|-|-|-H H_|-|-|-|-|-|-|-|-|-|> s 4L = °
10 | Verizon 1,283 SF ARARRAR R ARARAN N

11A | Urban Air Adventure Park 42,600 SF ZI/ADVANCE |

118 | LDL 31,940 SF AUTO PARTS E RNRRRARARRRARRARY

NEEEETEEE ey - =
Wells Fargo 4,218 SF MISSION B30 nd” \\\\ |
15 | Mission BBQ 3,156 SF co Savers NITTT N
Super Tacos Oaxaca 1,884 SF 271977 SF
Mission BBQ Catering 2,936 SF HEEEEEEEEE FEEEEETTEET
18 | Bruster’s 1,190 SF RELOCATED FARMINGTON ROAD
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A MEMBER OF CHAIN.INKS RETAIL ADVISORS

TOP 15 PUBLIC & PRIVATE SECTOR
EMPLOYERS IN ANNE ARUNDEL COUNTY

Fort Meade 64,455
Anne Arundel County Public Schools 15,794
State of Maryland 11,584
BWI Thurgood Marshall Airport 10,000
Northrop Grumman 10,300
Anne Arundel County Government 6,515
Southwest Airlines 5,239
Anne Arundel Health Systems 4,225
UMD Baltimore Washington Medical Center 3,170
U.S. Naval Academy/Naval Support Activity 3,000
Live! Casino and Hotel 2,672
Allegis Group 2,200
Amazon 2.095
Booz Allen Hamilton 1,500
Jacobs 1,397

(Source AAEDC: Anne Arundel Economic Development Corp. - June 2024)
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A MEMBER OF CHAIN.INKS RETAIL ADVISORS

KEY FACTS INCOME
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@ 20,275 (27.2%) of households

These suburban neighborhoods are predominantly
located in the West, often outside the principal cities of
major metropolitan areas. About half of the population is
between 35 and 74, and most households consist of
married or cohabiting couples. Most households earn
middle-tier incomes, and labor force participation is high.
This segment has a high concentration of employment in
public administration, construction, health care, and retail
trade sectors. Neighborhoods consist mainly of
single-family homes built between 1950 and 1990,
offering ample parking space, often for three or more
vehicles. A significant portion of the population
commutes alone by car. Rental rates and home prices are
substantial, with more than half of the properties for
purchase valued between $300,000 and $500,000.

® Residents typically shop at warehouse clubs, and they
tend to exhibit brand loyalty.

Q 10,100 (13.6%) of households

These suburban neighborhoods tend to be concentrated
in both the newly developed and well-established major
metropolitan areas of New England and the Mid-Atlantic.
Households are composed of affluent, well-educated,
middle-aged married couples who have recently become
empty nesters, though a quarter of households still have
children living at home. Residents typically work in
professional fields such as management and finance, and
most households have multiple incomes. Household
incomes are in the middle and upper tiers. Investments,
retirement income, and valuable properties also
contribute to these households' high net worth. Nearly all
of the housing stock are single-family, owner-occupied
homes built between 1970 and 2000, with very few rental
properties available.

e Residents frequently use credit cards, and they seldom
have outstanding monthly balances.

@ 5,598 (7.5%) of households

These fast-growing neighborhoods are primarily located
in the suburbs of metropolitan areas with populations
exceeding 500,000, mainly in the South and West. Most
members of the segment are between 25 and 54, with an
overall population that is young; nearly a third are under
the age of 18. Married couples with or without children
are prevalent in this segment. Household incomes are
predominantly upper tier, and workers are frequently
employed full time in fields including government,
management, sales, business, and finance. They reside in
newer single-family homes, typically constructed in 2000
or later. More than half of the homes are valued between
$300,000 and $500,000. Nearly a third of households own
three or more vehicles.

¢ Residents tend to shop at club stores and make
purchases using online platforms.
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RETAIL LEASING BALTIMORE

BRADLEY BUSLIK AUSTIN HERSH ALEX SHIEL 2 Hamill Road
D: 240.482.3609 D: 240.482.3613 D: 240.482.3601 , Suite 348W
C: 646.773.6805 C:301.938.6417 C: 847.922.6557 Baltimore, MD 21210 T
bbuslik@hrretail.com ahersh@hrretail.com ashiel@hrretail.com www.hrretail.com

Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. Independent confirmation of its accuracy and completeness is your responsibility, H&R Retail, Inc




