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H&R Retail is proud to present Harundale Plaza, a Lidl

anchored regional shopping destination located in

Glen Burnie, Maryland.

PROJECT

217,619 square foot shopping center

1,224 parking spaces +27 handicapped

Large pylon sign available

Excellent visibility from Ritchie Hwy with 19,111 AAWDT

Multiple means of ingress and egress, 3 of which are at
signalized intersections
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Total
Population

98,489

smiles 196,227
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Daytime Average HH Total Bachelor’s/Grad/
Population Income Businesses Prof Degree

87,557 $118,123 3,474 31.1%

185,361 $132,790 6,454 36.2%
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GLEN BURNIE, MARYLAND

R E T A I L
A MEMBER OF CHAIN-INKS RETAIL ADVISORS

TOP 15 PUBLIC & PRIVATE SECTOR
EMPLOYERS IN ANNE ARUNDEL COUNTY

Fort Meade 64,455
Anne Arundel County Public Schools 15,794
State of Maryland 11,584
BWI Thurgood Marshall Airport 10,000
Northrop Grumman 10,300
Anne Arundel County Government 6,515
Southwest Airlines 5: 782
Anne Arundel Health Systems 4,225
UMD Baltimore Washington Medical Center 3,170
U.S. Naval Academy/Naval Support Activity 3,000
Live! Casino and Hotel 2,672
Allegis Group 2,200
Amazon 2,095
Booz Allen Hamilton 1,500
Jacobs 14897

(Source AAEDC: Anne Arundel Economic Development Corp. - June 2024)




DEMOGRAPHICS

GLEN BURNIE, MD

DEMOGRAPHIC PROFILE (2025)
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KEY FACTS

196,227 38.7
Population Median Age
EDUCATION

Vv’

26%

High School Diploma

Vv’

21%

6,454

Total Businesses

Bachelor's Degree

185,361

Daytime Population
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73,515

Households
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15%
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Graduate/Professional
Degree

$200000+
$150000-199999
$100000-149999
$75000-99999
$50000-74999
$35000-49999
$25000-34999
$15000-24999

4 5 6 $0-14999

Food Srv & Drinking
Places
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Per Capita Income

AVERAGE HH INCOME ($)

0 3,000 6,000 9,000 12,000 15,000

Dreambelt
21,600 (29.3%) of households

These suburban neighborhoods are predominantly
located in the West, often outside the principal cities of
major metropolitan areas. About half of the population is
between 35 and 74, and most households consist of
married or cohabiting couples. Most households earn
middle-tier incomes, and labor force participation is high.
This segment has a high concentration of employment in
public administration, construction, health care, and retail
trade sectors. Neighborhoods consist mainly of
single-family homes built between 1950 and 1990,
offering ample parking space, often for three or more
vehicles. A significant portion of the population
commutes alone by car. Rental rates and home prices are
substantial, with more than half of the properties for
purchase valued between $300,000 and $500,000.

¢ Residents typically shop at warehouse clubs, and they
tend to exhibit brand loyalty.

¢ They often spend money on their pets and tools for
gardening. Residents take active roles in planing their
financial future.

Savvy Suburbanites
11,600 (15.8%) of households

Savvy Suburbanites residents are well educated, well
read, and well capitalized. Families include empty nesters
and empty nester wannabes, who still have adult children
at home. Located in older neighborhoods outside the
urban core, their suburban lifestyle includes home
remodeling and gardening plus the active pursuit of
sports and exercise. They enjoy good food and wine, plus
the amenities of the city’s cultural events.

® Well-connected consumers that appreciate technology
and make liberal use of it for everything from shopping
and banking to staying current and communicating.

¢ Informed shoppers that do their research prior to
purchasing and focus on quality.

@ Boomburbs
5,559 (7.6%) of households

These neighborhoods are primarily located in the
suburbs of metropolitan areas with populations exceed-
ing 500,000, mainly in the South and West. Most
members of the segment are between 25 and 54, with an
overall population that is young; nearly a third are under
the age of 18. Married couples with or without children
are prevalent in this segment. Household incomes are
predominantly upper tier, and workers are frequently
employed full time in fields including government,
management, sales, business, and finance. They reside in
newer single-family homes, typically constructed in 2000
or later. More than half of the homes are valued between
$300,000 and $500,000. Nearly a third of households own
three or more vehicles.

¢ Residents tend to shop at club stores and make
purchases using online platforms.
¢ Spending centers around children, including clothing,
medicine, toys, and entertainment. Residents pay for
garden maintenance, home cleaning, and pet care 9
services.
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RETAIL LEASING BALTIMORE

BRADLEY BUSLIK AUSTIN HERSH ALEX SHIEL 2 Hamill Road
D: 240.482.3609 D: 240.482.3613 D: 240.482.3601 , Suite 348W
C: 646.773.6805 C:301.938.6417 C: 847.922.6557 Baltimore, MD 21210
bbuslik@hrretail.com ahersh@hrretail.com ashiel@hrretail.com www.hrretail.com

Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. Independent confirmation of its accuracy and completeness is your responsibility, H&R Retail, Inc.





