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PROPERTY HIGHLIGHTS
	� Located at the major intersection of 

Snowden River Parkway and Dobbin 
Road

	� Join

	� Located within close proximity to 
numerous national tenants including 
Target, Dick’s Sporting Goods, 
HomeSense, Nordstrom Rack, TJ Maxx, 
Old Navy and many others. 
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	 Available

	 Leased

	 Not a part

# TENANT SQ.FT.

5 Ashley Furniture 63,062

6 REI 24,075

7 ELITE URGENT CARE 3,700

8 Mattress Warehouse 7,400

9 Coco Nail Bar 2,500



URGENT CARE
(COMING SOON)



3 Bethesda Metro Center,
Suite 620

Bethesda, MD 20814
301.656.3030

Austin Hersh
240.482.3613
ahersh@hrretail.com

Ray Schupp
240.482.3611
rschupp@hrretail.com

Harper Sigman
240.442.2367
hsigman@hrretail.com

Please Contact
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AVERAGE HH INCOME ($)

16,00012,0008,0004,0000

# OF HOUSEHOLDS

INCOME

$109,539
Median Household Income

$53,507
Per Capita Income5 mile ring

DEMOGRAPHIC PROFILE (2021)
Columbia Crossing II

BUSINESS

9,309
Total Businesses

215,834
Daytime

Population

456
Food Srv &

Drinking Places

COLUMBIA, MD
EDUCATION

12%
High School Diploma

31%
Bachelor's Degree

30%
Graduate/Professional

Degree

KEY FACTS

205,096
Population

38.5
Median Age

76,916
Households

$142,636
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TAPESTRY SEGMENTS

Enterprising Professionals
28,307 (36.8%) of households

Professional Pride
9,700 (12.6%) of households

Urban Chic
7,545 (9.8%) of households

Enterprising Professionals residents are well educated and 
climbing the ladder in STEM (science, technology, engineer-
ing, and mathematics) occupations. They change jobs often 
and therefore choose to live in condos, town homes, or 
apartments; many still rent their homes. The market is 
fast-growing, located in lower density neighborhoods of 
large metro areas. Enterprising Professionals residents are 
diverse, with Asians making up over one-fi fth of the popula-
tion. This young market makes over one and a half times 
more income than the US median, supplementing their 
income with high-risk investments. At home, they enjoy the 
Internet and TV on high-speed connections with premier 
channels and services.

• Early adopters of new technology in hopes of impressing 
peers with new gadgets.
• Enjoy talking about and giving advice on technology.
• Half have smartphones and use them for news, accessing 
search engines, and maps.

Professional Pride consumers are well-educated career profes-
sionals that have prospered through the Great Recession. To 
maintain their upscale suburban lifestyles, these goal oriented 
couples work, often commuting far and working long hours. 
However, their schedules are fine-tuned to meet the needs of 
their school age children. They are fi nancially savvy; they invest 
wisely and benefit from interest and dividend income. So far, 
these established families have accumulated an average of 1.5 
million dollars in net worth, and their annual household income 
runs at more than twice the US level. They take pride in their 
newer homes and spend valuable time and energy upgrading. 
Their homes are furnished with the latest in home trends, 
including finished basements equipped with home gyms and 
in-home theaters.

• Professional Pride consumers are highly qualified in the 
science, technology, law, or finance fi elds; they’ve worked 
hard to build their professional reputation or their start-up 
businesses.

Urban Chic residents are professionals that live a sophisticat-
ed, exclusive lifestyle. Half of all households are occupied by 
married-couple families and about 30% are singles. These 
are busy, well-connected, and well-educated consum-
ers—avid readers and moviegoers, environmentally active, 
and fi nancially stable. This market is a bit older, with a 
median age of almost 43 years, and growing slowly, but 
steadily.

• Over 40% of households receive income from investments.
• Environmentally aware, residents actively recycle and 
maintain a “green” lifestyle.
• These busy, tech-savvy residents use PCs extensively for an 
array of activities such as shopping, banking, and staying 
current—a top market for Apple computers.
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Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. Independent confirmation of  its accuracy and completeness is your responsibility. H&R Retail, Inc.


