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ROCKVILLE, MD

DEMOGRAPHIC PROFILE (2021)
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42.1

Median Age

334,478

Population

EDUCATION

Vv’

12%

High School Diploma

Vv’

27%

15,713

Total Businesses

359,262

gy Top Tier

The residents of the wealthiest Tapestry market, Top Tier,
earn more than three times the US household income. They
have the purchasing power to indulge any choice, but what
do their hearts’ desire? Aside from the obvious expense for
the upkeep of their lavish homes, consumers select upscale
salons, spas, and fitness centers for their personal well-being
and shop at high-end retailers for their personal effects.
Whether short or long, domestic or foreign, their frequent
vacations spare no expense. Residents fill their weekends
and evenings with opera, classical music concerts, charity
dinners, and shopping. With an accumulated average net
worth of over 1.5 million dollars and income from a strong
investment portfolio, many of these older residents have
moved into consulting roles or operate their own business-
es.

e These are the nation’s wealthiest consumers. They hire
financial advisers to manage their diverse investment portfo-
lios but stay abreast of current financial trends and products.

Bachelor's Degree

Daytime Population

126,134

Households
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W% Enterprising Professionals

:"/ 17,138 (13.6%) of households

Enterprising Professionals residents are well educated and
climbing the ladder in STEM (science, technology, engineer-
ing, and mathematics) occupations. They change jobs often
and therefore choose to live in condos, town homes, or
apartments; many still rent their homes. The market is
fast-growing, located in lower density neighborhoods of
large metro areas. Enterprising Professionals residents are
diverse, with Asians making up over one-fifth of the popula-
tion. This young market makes over one and a half times
more income than the US median, supplementing their
income with high-risk investments. At home, they enjoy the
Internet and TV on high-speed connections with premier
channels and services.

¢ Over half hold a bachelor's degree or higher.

e Early adopters of new technology in hopes of impressing
peers with new gadgets.

® Enjoy talking about and giving advice on technology.

INCOME

Median Household Income

Per Capita Income

AVERAGE HH INCOME (%)

0

10,000

20,000 30,000

Pleasantville
14,042 (11.1%) of households

Prosperous domesticity best describes the settled denizens
of Pleasantville. Situated principally in older housing in
suburban areas in the Northeast (especially in New York and
New Jersey) and secondarily in the West (especially in
California), these slightly older couples move less than any
other market. Many couples have already transitioned to
empty nesters; many are still home to adult children.
Families own older, single-family homes and maintain their
standard of living with dual incomes. These consumers have
higher incomes and home values and much higher net
worth (Index 400). Older homes require upkeep; home
improvement and remodeling projects are a priority—prefer-
ably done by contractors. Residents spend their spare time
participating in a variety of sports or watching movies. They
shop online and in a variety of stores, from upscale to
discount, and use the Internet largely for financial purposes.

® Many professionals in fi nance, information/technology, or
management.
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