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AT THE BORO

The Meridian Group and H&R Retail are proud to present 8280 at The Boro,
located in one of the most vibrant retail markets in the United States only

steps from The Boro and Greensboro Metro Station in Tysons, Virginia.

OFFICE |

27.3 million square feet of office space and over 130,000 employees

12th largest employment center in the United States and the largest in Virginia with

6 million square feet of space featuring two super-regional malls, Tysons Corner
RETAIL | Center and Tysons Galleria containing 2.4 million square feet. Tysons Corner
Center is the 10th largest mall in the United States.

RESIDENTS | Over 6,000 new residential units are approved with thousands more in the

approval pipeline.
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EXISTING:
209,000 SF 9-STORY
OFFICE BUILDING

NEW:
20,000 SF OF RETAIL
45,000 SF OF OFFICE

ALK

THE BORO

TYSONS
The Boro is a premier, multi-
phase, development that captures
the spirit of a true downtown
experience in Tysons. At this
mixed-use urban district, work

and play will mingle in luxury
residences, destination retail,
green space and trophy office
space. The first phase will
immediately deliver a 24/7
multifaceted community with two
major destination retailers located
at opposite ends of the project,
connected by a pedestrian-
friendly retail street and large
urban park. A flagship Whole
Foods Market and a ShowPlace
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The Silver Line connecting Washington, DC and Maryland to Reston, VA through
METRO STOPS | Tysons opened in July 2014 Tysons has four metro stops including Greensboro
Station at the site.
Tysons currently contains over 49 million square feet of development and is
FUTURE | planned to accommodate more than 96 million square feet. By 2050, Tysons is
projected to be home to 100,000 residents and 200,000 jobs.

8280 AT THE BORO THE LOFT
Office - 209,000 SF Office - 77,000 SF
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Residential/Retail | Opening 2023
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‘ = ‘ | North Boro | Tyson's Corner
i
| I
| o West Retail Building
| [ FLR to FLR
i Leval Area (G5F) Helght
‘ ‘ H Parking Garage Level C o3
| @ & | H I‘,51'|,|r_::|..|ul Impacts Refer to East Bldg
I I i Parking Garage Laval B 10
‘ ‘ H |Structural Impacts Refer to East Bldg
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‘ ‘ H |S1*ur_~t-..ral Impacts Refer to East Bldg
‘ (. Grade %
‘ | ‘ H Building Area 5500
| ‘ H Exterior Plaza Rafer to East Bldg
| :‘ i Level 02 15
‘ ‘ | Building Area 2750
‘ \ i i ‘ H Exterior Terrace 2750
) \ \ \ - Roof 20
N4 K } } | ! [Mechanical PH 1500
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i
| | | | H - E—
| ‘ ‘ o | | East Office Building -
5 ! ! — ATM DRIVE-THRU I Leval Area (GSF) Height
| L ooew oty i, G T 0
! ] j NORTH ELEVATIO) b Core 2000
! / ‘ ‘ FOR MATERIALS ‘ I Structural Impacts 5500
L ‘ I A R | - o [ i 77777” - Structural Impacts Outside of
. ;'%7 T i;ﬁ w Existing Bldg Footprint 4000
[ ! ‘ ! % Parking Garage Level B 10
‘ i * L ! i 2 Core 2000
‘ D . N | 1 ’7337 % Structural Impacts 5500
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| i . 7::L7 g Parking Garage Level A 10
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e | *7 ,,,,,,,, ,,7,%,,7 I T R =) Structural Impacts 5500
‘ RETAILC ! H w Greds (2
| : 5500 SE o 3 ‘ Office Lobly 3000
[ 5} 5 g §} 5 Retail 7HO0
‘ i I | RETAIL B RETAILA Gk Level 02 15'
‘ ‘ il el 6 Cffica Space 14500
‘ i ‘ Exterior Terrace £50
! ‘ ‘ Level D3 15
‘ ‘ ‘ Office Space 14500
| l‘ Exterior Tarrace B50
Lewel 04 15
(Oiffice Space 14500
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o BULDNGZONE 1 __ 1 ______J____ 1 _____ ===l ___1_ _ Roaf : 20
. | I 108 Mechanical PH 4750
] ?D%N A 4 ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, Total GSF: 88,100
»| LANDSCAPE PANEL I
| 1 |l | - or Plaza
PARKING LANE 1 1 o FIRTo FLR |
‘ ‘ ‘ Level Area (SF) Height
‘ ‘ - Grada 28,500 NiA
‘ CP-A3.01/01 RIGHT TURN IN ONLY Total GSF: 29,500
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RETAIL C
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North Boro | Tyson's Corner
West Retail Building
FLR to FLR
Lewveal Area (GSF) Helght
Parking Garage Level C o
|S‘Ilucl:um1 IMpacts Refer to East Bldg
Parking Garage Leval B il
|Structural Impacts Refer to East Bldg
Parking Garage Level A Lo}
|5aructural Impacts Refer to East Bldg
Grade F
|I3unklmg ] 5500
|Exterior Plaza Rafer to East Bldg
Lewel 02 15'
|Building Area 2750
|Exterior Terrace 2750
Rovaf 20
[mMechanical PH 1500
Total GSF: 12,600
East Office Building
FLRto FLR
Laval Area (GSF) Height
Parking Garage Level C 10
Core 2000
Structural Impacts 5500
Structural impacts Outside of
Existing Bldg Footprint 4000
Parking Garage Level B jlo}
Core 2000
Structural Impacts 5500
Parking Garage Leval A 10
Core 2000
Structural Impacts 5500
Grade P
|office Lobby 3000
[retail 7800
Lewel 02 15'
(Oiffice Space 14500
Exterior Terrace B50
Level D3 15
[office Space 14500
|Exterior Terrace 850
Lewvel 04 15'
(Oiffice Space 14500
Exterior Terrace 50
Resof 20
[mechanical PH 4750
Taotal GSF: 88,100
Exterior Plaza
FLRio FLR
Lovel Arga (SF) Haight
Grade 23,500 N/A
Total GSF: 29,500




PARKING PLAN ,
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ELEV.5 AND 6 BUILDING ABOVE
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DEMOGRAPHIC PROFILE |

1MILE 3 MILES 5 MILES

POPULATION

2000 Total Population 8,476 77397 207340
2010 Total Population 9,596 85,618 228,337
2018 Total Population 13,648 93,502 247435
2023 Total Population 16,702 99,013 259,409
2010-2018 Annual Rate 412% 115% 0.95%
2018-2023 Annual Rate 1.21% 0.70% 0.86%
Median Age 38.8 407 401
HOUSEHOLDS

2000 Households 4,336 30,380 78,731
2010 Households 4,716 32,938 86,002
2018 Households 6,926 36,333 93,871
2023 Households 8,540 38,761 98,706
2018 Average Household Size 2.85 315 317
INCOME

2018 Average Household Income  $139,896  $184,929 $180,817
2018 Median Household Income $10415  $132,124  $128,601
2018 Per Capita Income $71,056 $72132  $68,713
2018 POPULATION BY RACE/ETHNICITY

White Alone 60.1% 65.6% 64.8%
Black Alone 41% 37% 4.3%
American Indian/ 0.1% 0.2% 0.3%
Alaskan Native Alone

Asian Alone 29.5% 22.9% 21.6%
Pacific Islander Alone 0.1% 0.1% 0.1%
Other Race 1.3% 31% 47%
Two or More Races 4.9% 4.4% 4.3%
Hispanic Origin (Any Race) 6.8% 10.0% 13.0%

2018 POPULATION 25+ BY EDUCATIONAL ATTAINMENT

Total 10,380 66,382 174,341
Less than 9th Grade 0.4% 21% 3.0%
9th - 12th Grade, No Diploma 11% 1.6% 2.4%
High School Graduate 4.7% 6.8% 7.2%
GED/Alternative Credential 0.4% 0.7% 0.7%
Some College, No Degree 8.6% 8.8% 9.7%
Associate Degree 5.8% 4.2% 4.2%
Bachelor's Degree 35.3% 33.3% 32.6%
Graduate/Professional Degree 43.7% 42.6% 40.3%

BUSINESS

Total Business 2,853 6,252 11,966

Total Employees 59,694 101120 183,154

Employee/Residential 4.370:1 1.080:1 0.740:1

Population Ratio
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247,435

2018 Total
Population

POPULATION (5 MILES)

0.97

2000 - 2010
Annual Growth

0.95

2018 - 2023
Annual Growth

INCOME (5 MILES)

$180,817

2018 Average HH
Income

Total Businesses

$128,601

2018 Median HH
Income

BUSINESS (5 MILES)

[ )
T
0.98

2010-2018
Annual Growth

$68,713

2018 Per Capita
Income

Total Employees

2018 and 2023 Esri Forecasts. Converted Census 2000 data into 2010 geography

Lat/Lon: 38.92383/-77.23303

EMPLOYMENT (5 MILES)

White Collar
Blue Collar
Unemployment
Rate
Services
EDUCATION (5 MILES)

No High 14%

School

Diploma Some College

8%

High School
Graduate

73%

Bachelor's/Grad/Prof
Degree

AGE PYRAMID (5 MILES)
The largest group:

85 - L
75 4
65 | The smallest group:
2017 Male Population
55 Ages 85 + (Esri)
45 A
35 4
25 4
I
15
5
] Dots show comparison to
Arlington County
0

TAPESTRY SEGMENTS (5 MILES)

Top Tier 37%

34,516 households of Households

Enterprising

O,
Professionals 19%

of Households
18,082 households

2A Urban Chic 1%

9,881 households of Households

Top Tier

The residents of the wealthiest Tapestry market, Top Tier, earn more than
three times the US household income. They have the purchasing power to
indulge any choice, but what do their hearts’ desire? Aside from the
obvious expense for the upkeep of their lavish homes, consumers select
upscale salon, spas and fitness centers for their personal well- being and
shop at high-end retailers for their personal effects. Whether short or long,
domestic or foreign, their frequent vacations spare no expense. Residents
fill their weekends and evenings with opera, classical music concerts,
charity dinners, and shopping. These highly educated professionals have
reached their corporate career goals. With an accumulated average net
worth of over 1.5 million dollars and income from a strong investment
portfolio, many of these older residents have moved into consulting roles
or operate their own businesses.

Enterprising Professionals

Enterprising Professionals residents are well educated and climbing the
ladder in STEM (science, technology, engineering, and mathematics)
occupations. They change jobs often and therefore choose to live in
codos, town homes, or apartments; many still rent their homes. The market
is fast-growing, located in lower density neighborhoods of larger metro
area. Enterprising Porfessionals residents are diverse, with Asians making
up over one-fifth of the population. This young market makes over one and
a half times more income than the US median, supplementing theirincome
with high-risk investments. At home, they enjoy the Internet and TV on
high-speed connections with premier channels and services.

Urban Chic

Urban Chic residents are professionals that live a sophisticated, exclusive
lifestyle. Half of all households are occupied by married-couple families
and about 30% are singles. These are busy, well-connected, and well-edu-
cated consumers-avid readers and moviegoers, environmentally active,
and financially stable. This market is a bit older, with a median age of 43
years, and growing slowly, but steadily.

11



www.hrretail.com

{8280

AT THE BORO

zzzzzzzzz

RRRRRRRRRRRRRR

PLEASE CONTACT:

David A. Ward
240.482.3617
dward@hrretail.com

Geoffrey L. Mackler
240.482.3616
gmackler@hrretail.com

BETHESDA, MD

7201 Wisconsin Avenue
Suite 600
Bethesda, MD 20814

Telephone: 301.656.3030
BALTIMORE, MD

1 West Pennsylvania Avenue
Suite 320
Towson, MD 21204

Telephone: 410.308.0800
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Information herein has been obtained from sources believed
to be reliable. While we do not doubt its accuracy, we have not
verified it and make no guarantee, warranty or representation
about it. Independent confirmation of its accuracy and
completeness is your responsibility, H&R Retail, Inc. -

052319



