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A ‘ e X a n d r I a S OFFICE existing 6,500,00 sf // in the pipeline 1,250,000+ sf
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Residential: 750 Units
Retail: 40,000 SF
Ml Timing: Breaking Ground 2027

.-.‘.i_'-"l."*. .

KinderCare
LEARNING CENTERS

E : ﬁNando’s

COFFEE or HAWAII

Py AN
. visual health M/b;bg

A

Residential: 520 Units

i & o .;,1'_]'.. I'h
HOFFMAN BLOCK 2
Office: 631,427 SF
1

Wy

pizza

i Hotel: 170,000 SF W HOFFMAN BLOCK 9B |

HONEYMOON

Celebree ot
- SCHOOL L

B THSHLEN =
‘{dylﬂdlld’ ?DUGS "'
il Y0 YOGASIX GeSH ¢

Bl Residential: 720 Units i
eoey Parking: 1,550 Spaces !

N

q;;_amum:
e
L apitaia

000 AAWDT

10,0

—_———— = -

el
= -

il . P e
: s
i )

————

| HOFFMAN TOWN CENTER [

-

HOFFMAN BLOCK 9A [ Haiiiiiiea

—_— —

1

Wb /11 Office: 779,284 SF

7% *

S ™ l .'I 4
WAMATA

'/ theory

w7

%8 MERIDIAN AT EISENHOWER
% 5 Residential: 369 Units

v
7 M

HOFFMAN TOWERS
Retail: 68,000 SF

Y Residential: 1,200 Units

1l

| Residential: 328 Units g

== _-E_l;S'E_NHEWFR AV

SIMPSON
Residential: 364 Units (Phase I)
Residential: 424 Unites (Phase Il)

'_..» = s '

=

rE T

IARAGE]

)
-




RETAIL SITE PLAN
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N E | G H BO R H OO D P RO F | L E 2025 and 2030 ESRI Forecasts. Converted Census 2000 data into 2010 geography
Lat/Lon: 38.80256/-77.07205

POPULATION SUMMARY 2025 POPULATION 15+ BY MARITAL STATUS 2025 HOUSEHOLDS BY INCOME White Collar 85.6% 80.0% 72.8%
/ / |

M Business/Finandi 3329 3139 27 59
2000 Total Population 18,953 138,006 411,975  Total Population 15+ 25,363 152,665 113965  <$15,000 3.2% 4.4% 629, anagementiBusinessitinancia & & &
P P fessional 7 7 %

Professi 425 37,6 32,6
2010 Total Population 21,969 152,946 439616 NeverMarried 11.6% 39.4% 409%  $15,000-$24,999 2.1% 2.3% 309 | oessiond ° ° °

P |
4.39 5.49 5.79
2025 Total Population 28,777 181,839 500,704  Married 44.0% 48.1% 46.1%  $25,000-$34,999 1.6% 1.9% 3.4% SZ . j j j
Administrati 5.69 5.79 7.09
2025 Group Quarters 480 1,615 4517 Widowed 3.8% 3.4% 36%  $35,000- $49,999 4.9% 5.6% 635 ~haministrative Support ° ° °
i 8.39 11.39 15.29
2030 Total Population 30,098 188,603 513,667 Separated or Divorced 10.5% 9.1% 93%  $50,000- $74,999 12.7% 10.5% 12.0% S‘:r‘”ces ’ ; ; ;
B 19 79 12.09
2025-2030 Annual Rate 0.90% 0.73% O51% - OPULATION 25+ BY EDUCATIONAL ATTAINMENT $75,000- $99,999 14.5% 11.7% 1220 OU€ C°/ ar - 6.1% 8.7% 0%
+ Farming/Forestry/Fishi 0.19 0.19 0.19
2025 Total Daytime Population 42,145 183,424 475,537 | §100,000 - $149,999 19.9% 18.3% 180% o9 Oris risning j j j
Tot 22,781 134,737 74 ion/Extracti 179 2.89 419
Workers 33,676 120,639 281734 @ o 8/ 3 3/ gal 7 $150,000 - $199,999 13.5% 15.4% 14.7% C°”s|t|'”c“°/” xtraction / ° ° °
Less than 9th G 1.6 3.19 4.39 Installation/Mai Repai 1.0 129 159
Residents 8469 62,785 193,803 ¢ss fhan 7ih brade ° ° ® $200,000+ 27.5% 29.9% gaqy, etehation/Maintenance/Repair & & &
9th - 12th Grade, No Diploma 1.7% 2.3% 3.4% Average Household Income $169,098 $178.203 §154.737 Production 0.6% 0.9% 1.1%
2025 POPULATION BY AGE High School Graduate 6.7% 8.4% 12.9% Median Household Income §124.933 §133739 §114,940 Transportation/Material Moving 2.7% 3.7% 5.1%
Population Age 0 - 4 4.6% 5.7% 6.0% GED/Alternative Credential 1.1% 1.3% 1.9% s §85,721 §81275 §66,578

" Some College, No Degree 9.1% 8.8% 11.2% 2025 CONSUMER SPENDING
Population Age 5- 9 4.0% 5.6% 6.0%

Population Age 1014 . e <4y  Mssociate Degree 4.5% 4.7% 5.8% 2025 OWNER OCCUPIED HOUSING UNITS BY VALUE Apparel & Services: Total $ §55,309,818  $323,197,383  $736708801
: : : | Total 5,771 41,373 95,188

Population Age 15 - 24 9.0% 9.9% 11.0% Bachelor's Degree 35.5% 34.0% 30.6% 50000 e - o Average Spent $3,745.50 $3,894.93 $341849

Population Age 25 - 34 22.7% 17.4% 17.4% Graduate/Professional Degree 39.9% 37.3% 30.0% ;50 OIOO 99995 O'W" O'W" 0'7‘; Education: Total $ $41,334,293  $244,264,384  §544,251,786

Population Age 35 - 44 18.8% 18.5% 172% RTINS ' ' : 0" : 0" : 0" Average Spent $2,799.10 $2,943.69 $2,52545

: _ . . . $100,000-$149,999 0.5% 0.2% 04%  Entertainment/Recreation: Total §  $84,925,711  $501,705,031  $1,134,061,526
POpUlathn Age45 54 120% 131% 128% 2000H h |d 9383 64 809 176 974

ouseholds : ! ' $150,000 - $199,999 17% 0.8% 1.1%

; 0 0 0 Average Spent $5,751.05 $6,046.17 $5,262.30
Populatlon Age 55- 64 10.5% 11.1% 10.7% 2000 Average Household Size 1.94 2.11 2.30 $200 000 $249 999 0.9% 1.0% 2.3%

: ) 0 \ . ,000- 5249, 9% 0% 3% Food at Home: Total $ $159,108920 $933.295,034 $2,143251,377
POPU|atlon Age 65-74 8.2% 8.1% 7.9% 2010 Households 11,206 72,116 192,634 $250 000$299 999 2.1% 2.4% 3.5% A S $10774.63 $11247.36 $9945.16
Population Age 75 - 84 54% 4.6% 4.3% 2010 Average Household Size 1.90 2.10 226 9 9 9 it il o o o

: 0 0 0 ‘ : =7 $300,000-$399,999 5.5% 6.2% 9.5%  Food Away from Home: Total §93,744,031  $551,991,879  $1246277,.298
AL 1.6% 1.2% 1:3% 2025 Household 14761 82979 215507

ousefolds ' ' ' $400,000 - $499,999 7.1% 9.1% 11.1%  Average Spent $634821  $6,65219 $5,78300
POpUlation Age 18+ 86.3% 81.4% 79.7% 2025 Average Household Size 1.92 217 2.30 $500 000 $749 999 25.8% 24.9% 26.3% O ' ; ' . ' :
. ,000-$749, 8% 9% 3% Health Care: Total § $145428494  $856,822,800 $1,966,148315
Median Age 38.1 38.5 31.4 2030 Households 15,335 85,187 220,436 $750.000 - $999,999 27.6% 26.2% 22 8%
2030 P 193 220 231 el d oh £h 0% Average Spent $9,848.21 $10,325.78 $9,12336
2025 POPULATION BY SEX verage Housenold >ize ’ ’ ’ $1,000,000 + 19.4% 19.6% 15.0% py Furnishings & Equipment: Total $60,028,994 $354,678,905  $804929,676
2025-2030 Annual R 0.76%% 0.53% 0.45%
; i nnual Rate o[/ i 9% Average Home Value $877,882  $878,401  $776,155 $
Male Population 14,292 88,266 WAAT0 e 1803 10,859 99493 o oo S04 7590
Female Population 14,485 BT 2 g Family e i 5 Jos 2025 EMPLOYED POPULATION 16+ BY INDUSTRY Pveragel Cpen ot B Senites, 311G S13295 778 S30005 1%
2025 Families 5 i 26 1o L2 116,705 02801 s e o o o
SRSV L o N e o . Ly MoricultureiMining 0.1% 0.2% 01%  pyerage Spent T
i H 0, 0, 0,
\é\llh'mlone ?2;/ ?22/ 2(5):/ 2030 Families 6,530 11,820 112,773 Construction s 4.8% 6% Shelter: Total $ §603363,339  $3564080379  $8070628,890
H 0, 0, 0,
ackAione | OA) ’ OA) | OA) 2030 Average Family Size 2.82 3.10 3.21 Manufacturing 24% 2.9% 2.3% Average Spent $40,858.90 $42,951.59 $37,449.50
1 H 0, 0, 0,
Arr.1er|can Indian Alone 0.4% 0.6% 0.8% 20252030 Annual Rate 0.53% 0.38% 0.27% Wholesale Trade 1.2% 0.8% 0.7% Support Payments/Cash $59229986  $352,568513  $803326,542
Asian Alone 8.4% 6.9% 9.5% Retail Trade 3.8% 4.5% 6.0%  Contributions/Gifts in Kind: Total $
Pacific Islander Alone 0.1% 0.1% 0.1% HOUSING UNIT SUMMARY Transportation/Utilities 3.6% 3.6% 47%  Average Spent $4,010.97 $4,248.89 $3,727.61
Some Other Race Alone 5.9% 9.5% 11.9% 2025 Housing Units 16,358 89,878 232,526 Information 1.3% 2.0% 2.1%  Travel: Total § $77,400,855 $461,571,022 $1,026,641,157
Two or More Races 11.4% 11.5% 11.3% Owner Occupied Housing Units 35.3% 46.1% 41.0%  Finance/Insurance/Real Estate 6.0% 5.9% 5.5%  Average Spent $5,241.47 $5,532.50 $4,763.84
Hispanic Origin 14.4% 18.4% 21.2% Renter Occupied Housing Units 55.0% 46.3% 51.7%  Services 54.6% 56.9% 56.1%  Vehicle Maintenance & Repairs: Total $ $27,251,739  $160,440,014  $369,670,307
Diversity Index 69.2% 74.3% 82.1% Vacant Housing Units 9.7% 7.7% 7.3%  Public Administration 23.7% 18.4% 16.4%  Average Spent $1,845.45 $1,933.50 $1,715.35
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PSYCHOGRAPHIC PROFILE

LAPTOPS AND LATTES: WHO ARE WE?

Laptops and Lattes residents are predominantly single, well-educated
professionals in business, finance, legal, computer, and entertainment
occupations. They are affluent and partial to city living—and its amenities.
Neighborhoods are densely populated, primarily located in the cities of large
metropolitan areas. Many residents walk, bike, or use public transportation
to get to work; a number work from home. Although single householders
technically outnumber couples, this market includes a higher proportion
of partner households, including the highest proportion of same-sex
couples. Residents are more interested in the stock market than the housing
market. Laptops and Lattes residents are cosmopolitan and connected—
technologically savvy consumers. They are active and health conscious, and
care about the environment.

LAPTOPS AND LATTES: OUR NEIGHBORHOOD

e 30-something single householders (Index 174), with a number
of shared households (Index 246); low average household size
of 1.87.

City dwellers, primarily in apartment buildings: with 2-4 units
(Index 186), 5-19 units (Index 218), or 20+ units (Index 533).
Older housing, 2 out of 3 homes built before 1970; 40% built
before 1940 (Index 311).

Most households renter occupied, with average rent close to
$1,970 monthly (Index 189).

Many owner-occupied homes valued at $500,000+ (Index
533).

Majority of households own no vehicle at 36% (Index 390) or 1
vehicle (41%).

* THESE RESULTS ARE BASED ON THE CITY OF ALEXANDRIA TAPESTRY SEGMENTATION.

METRO RENTERS: WHO ARE WE?

Residents in this highly mobile and educated market live alone or with a roommate in
older apartment buildings and condos located in the urban core of the city. This is one
of the fastest growing segments; the popularity of urban life continues to increase for
consumers in their late twenties and thirties. Metro Renters residents income is close to
the US average, but they spend a large portion of their wages on rent, clothes, and the
latest technology. Computers and cell phones are an integral part of everyday life and are
used interchangeably for news, entertainment, shopping, and social media. Metro Renters

residents live close to their jobs and usually walk or take a taxi to get around the city.

METRO RENTERS: OUR
NEIGHBORHOOD

e Over half of all households are
occupied by singles, resulting in
the smallest average household
size among the markets, 1.66.
Neighborhoods feature 20+ unit
apartment buildings, typically
surrounded by offi ces and
businesses.

Renters occupy close to 80% of all
households.

Public transportation, taxis, walking,
and biking are popular ways to
navigate the city.

ENTERPRISING PROFESSIONALS: WHO ARE WE?

These residents are well educated and climbing the ladder in STEM (science, technology,
engineering, and mathmematics) occupations. The change jobs often and theregore
choose to live in condos, townhomes, or apartments; many still rent their homes. The
market is fasst-growing, located in lower-density diverse neighborhoods of large metro
areas. This young market makes over one and a half times more income than the US
median, supplementing their income with investments. At home, the enjoy the internet

and TV on high-speed connections with premier channels and services

ENTERPRISING PROFESSIONALS: OUR
NEIGHBORHOOD

¢ Almost half of the households are married
couples, and 29% are single-person households.
Housing is a mixture of suburban single-
family homes, row homes, and larger multiunit
structures.
Close to three quarters of the homes were built
after 1980; 25% are newer, built after 2000.
Renters make up nearly half of all households.
Median household income one and a half times
that of the US.
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