A MEMBER OF CHAIN.INKS RETAIL

I

=

ADVISORS

s
s

] (H
TOTHE LOCAL COMMUNITY

 HELP US GIVE BAck

WE SNEAKER PRENIER OFFER THE BeST
CLEANED AND SAHITIZED SHOES \ QN The MARKET

Letsdoit together

Support our community

Donate+ Clean sanitize

Give back to our community




FAMILYD DOLLAR

WG g R

: : % KL BIG BAD WOLF'S
e o owe /. | HOUSE OF BARBEQUE
| HAMILTONE MUSIC | | i TR T

& »)

- o S/

b Plzz\AmW@ PLUS

Il
&

| HAMILTON TAVERN

5428 HARFORD ROAD

/ 5]

ROYAL
FA

RMS
PAPAJOHNs:

PROPERTY HIGHLIGHTS

Zoning: B-2-2, which is Baltimore City's designation for

Community/Business District

6,750 SF space available with immediate occupancy

Metered street parking

Prime commercial property available for lease in the
city’s designated Main Street area of Hamilton/Lauraville

Terrific location for a restaurant, fitness center, medical
building, etc.

Public transportation within one block




- L 7
N
S22\
$ )
.

l &2
T

0,
Nlgn®

HELPUSGIVEBACK

OHELSGALCOMNUNTY A}}ﬂgﬂﬂ%mﬁ@ﬂ

TEEDSHES OV THEMARKET

USSR AL
O TERSTUTOUADILET)

eI BSREFESILSATY
MO T LEHETIES

AVAILABLE
6,750 SF




BALTIMORE , MD

DEMOGRAPHIC PROFILE (2025)
5428 Harford Road

Baltimore, MD 21214

3 mile ring

Please contact

Lawrence Hoffman

240.482.3610

R E T A I L

EMBER OF CHAINLINKS RETAIL ADVI lh

ffrmman@hrretail.com

198,282

Population

39.8

Median Age

EDUCATION

v

26%

High School Diploma

v

18%

Bachelor's Degree

4,509

Total Businesses

145,830

Daytime
Population

Family Foundations
21,400 (25.6%) of households

Residents in this segment reside largely in suburbs in the
South, and many commute to another county for work. Most
households are occupied by a single person, a married
couple without children, or a combined family without
couples or children. Adult children living with their parents
are not uncommon; there is a higher rate of multigenerational
households. There are more female than male householders.
Many residents have some college education, though high
school completion rates are lower than the national average.
Most households earn middle-tier incomes and employment
is largely in government, health care, and retail sectors. Social
security and other forms of public assistance are key sources
of support. Residents typically own homes built before 1990,
with most valued under $200,000.

¢ These residents tend to shop at discount stores.

¢ Residents frequently visit nail salons and purchase hair
care products for home use.

83,470

Households
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>

15%

Graduate/Professional
Degree

$200000+
$150000-199999
$100000-149999
$75000-99999
$50000-74999
$35000-49999

$25000-34999

310

$15000-24999
Food Srv & 014998
Drinking Places 0
Kids and Kin

11,000 (13.1%) of households

Neighborhoods in this segment are largely found in and
around metropolitan areas with populations exceeding half a
million. Householders are generally under the age of 54 and
may have adult children living with parents at home. The
majority of the population aged 25 and above have a high
school diploma, an associate degree, or some college
education. Jobs are often in the health care, retail, food,
manufacturing, and transportation sectors; there is a high
level of female labor force participation. Residents live in
older homes, usually as renters, with a notable presence of
town homes and smaller low-rise rental buildings. On
average, homes are modestly priced and affordable for most
households. Suburban residents rely on vehicles to get to
work, while those in and near cities use public transportation

* Residents often shop for clothing, groceries, and
footwear at nearby discount stores. They tend to use
online banking and digital payment services over cash.

* Spending centers around baby and children's products.
Individuals also purchase TVs, video gaming equipment,
and jewelry.

H&R Retail, Ir

INCOME

Median Household Income

Per Capita Income

AVERAGE HH INCOME ($)
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Classic Comfort
10,500 (12.5%) of households

These neighborhoods are typically found in the suburbs of
major metropolitan areas. The median age is slightly above
that of the U.S. Most households earn middle-tier incomes,
and labor force participation is high; most work full-time jobs,
and many families are supported by multiple earners.
Employment is mostly in wholesale trade, health care,
education, and manufacturing sectors. Affordable housing is
prominent, with most homes valued between $150,000 and
$300,000 and rental prices below the national average,
Homeowners significantly outnumber renters. Short, solo
commutes are common, with households typically owning
several vehicles. During the day, the residential population
exceeds the working population.

Residents tend to buy budget-friendly items from
discount local or chain stores.

These residents have a strong enthusiasm for
professional, college, and high school sports.

When dining out, they frequent both fast food and
sit-down chain restaurants.

3 Bethesda Metro Center,
Suite 620
Bethesda, MD 20814

310.656.3030

WWW.HRRETAIL.



