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SECOND LEVEL PARKING
1,000 TOTAL

124,650 SF
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Site Plan Key
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Tenants Include 8 AVAILABLE 1,500 SF 17 Crest Cleaners 1,929 SF
1 Wegmans 124,650 SF 9 Nothing Bundt Cakes 1,500 SF 18 For Eyes Optical 1,202 SF
2 Veterinary Clinic 2,000 SF 10 Bella Nails 2,100 SF 19 Hair Cuttery 1,802 SF
3A F45 3,299 SF 11 FloorMax 2,400 SF 20 Panera Bread 5,085 SF
3B Smoothie King 1,201 SF 12 Bray & Scarff 5,249 SF 22 Bank of America 3,548 SF
4 S oy T 2219 SF 13 Cafe Rio 3,257 SF SECOND LEVEL

5 Beer & Wine 2,531 SF 14 Montgomery County Liquors 6,500 SF 21 Office Tenant 29,341SF
6 Bubbles Salon 1,250 SF 15 Mattress Firm 4,622 SF

2 TMobile 1500 SF 16  AVAILABLE 3,218 SF
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Households

Poolesville
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A MEMBER OF CHAIN.INKS RETAIL ADVISORS

Germantown
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38.0.

Median Age

4.0% lower than
United States.

Damascus

Manlgomery
Willage

Please Contact

Bradley Buslik
240.482.3609
bbuslik@hrretail.com

Tapestry Profile

The Shops at Seneca Meadows | Ring of 5 miles

Source: This infographic contains data provided by Esri (2025). © 2026 Esri
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Median HH Income Home Value to
Income Ratio

Median Home Value

47.5% higher than
United States.

48.8% higher than
United States.

Median home value
divided by median
household income

86.8

100

Population by Race

American Indian
Asian

Black

Pacific Islander

Redland
White 29.3%
2+ Races

Other Race

Aspe

Sebastian Restifo

240.482.3602
srestifo@hrretail.com
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Tapestry

Top 5 segments by household count

L2 Professional Pride > 10.4K | 14.4%

F5 Uptown Lights > 9,635|13.4%

D3 Modern Minds > 7,719110.7%

C5 Diverse Horizons > 6,256 | 8.7%

L3 Top Tier > 5,07617.0%

Other 33.0K | 45.7%

Professional Pride accounts for 14.4% of
households in the area which is 12.3% higher
than the U.S.

3 Bethesda Metro Center,
Suite 620

Bethesda, MD 20814
301.656.3030

Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. Independent confirmation of its accuracy and completeness is your responsibil

ty. H&R Retail, Inc

WWW.HRRETAIL.COM



